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PROCEEDINGS OF UG BOSMEETING OF i BBA, BBA
(AVIATION), BHM and B.VOC of

BENGALURU CITY UNIVERSITY

Proceeding®f the meeting BO$ UG BBA, BBA (AVIATION), BHM andB.VOC courses
from theacademig/ear2022i 2023meetingheld on 15 October2022 atthe Departmenbf Commerce,
PK Block, Bengaluru CityUniversity, Bengal460009 at 11:00 A.M. The Board has reviewed and
approvedhecoursenatrixandsyllabusof first four semestersf theabovementionecdcoursesTheboard
authorized the chairman to make the necessary changes and get the approval for the same.

The members also decided to adopt by the syllabus of BHM as given by Karnataka Higher
Education Council.

MEMBERS PRESENT:

1. Dr. K R JalajaAssociate Professdpept.of CommerceBCU Chairman
2. Dr. P.V.PadmajaPrincipal,MLA Academyof HigherLearning Member
3. Dr.RajkumarHOD, Deptof BusinessStudiesMount CarmelCollege Member
4. Dr. Girish,AssociateProfessorGovernmentEGC, FrazerTown Member
5. Dr.MaheshPrincipal JainCollege Member
6. K.R.MaheshKumar,Director, CommunityCollege Member

7. Dr.ShreelathaAssociateProf, V.V.PuramCollegeof Arts andCommerce  Member
8. Dr.Narasimhan.K PG Dept,BhishopCottonWomenChristianCollege Member

9. Dr.K.Ramachandrdirector,Deptof Com, Ma h a r @uster@nsversity Member

10. Dr.ParvathiPrincipal VET First GradeCollege Member
11. Dr.MathewThomasArmy Instituteof Hotel Management Member
12. Sri.K.NarayanalndustrialExpert,BEML Member
13.Dr.MariyappaBMS College Member

SUBJECT EXPERTS

14.Dr. BhavaniH, Head, Dept. ofCommerceM L A First GardeCollegefor Women,
15. Prof. GururajRao, AssociatrofessorVijaya College

16. Dr. SwaminathanAssociateProfessorGFGC,Malleswaram

17.Dr. Srihari,AssociateProfessorSSMRV College,Bengaluru

18.Dr. NagarajC, GFGC,Yelahanka

19.Ms. PriyaSrinivas, BMSCollegeof Management

Chairman - BOS
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NEW EDUCATION POLICY
2020
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FOUR-YEAR UNDER GRADUATE
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BBAT REGULAR PROGRAM
REGULATIONS PERTAININGTO B.B.ADEGREE

SEMESTERT |
Teaching
SL Course . Category | Hours per Total .
NO Code Title of the Course of Course Week SEE| CIE Marks Credits
(L+T+P)
1 | Lang.1.1 Language-| AECC 3+1+0 60 40 100 3
2 | Lang.1.2 Language-ll AECC 3+1+0 60 40 100 3
3 |BBA11 | VianagemenPrinciples DSC1 4+0+0 | 60 | 40 | 100 4
& Practice
Fundamentalef
4 | BBA.1.2 . DSG2 3+0+2 60 40 100 4
Accounting
5 | BBA1.3 MarketingManagement DSG3 4+0+0 60 40 100 4
6 | BBA.1.4 Digital Fluency SEGSB 1+0+2 30 20 50 2
Any oneof thefollowing:
a. Busines®Organization
7 |BBAL5 | D OfficeOrganizatiorand | ey 3+0+0 | 60 | 40 | 100 3
Management
8 | BBA.1.6 Yoga SEGVB 0+0+2 - 25 25 1
9 | BBA.l.Y Health& Wellness SEGVB 0+0+2 - 25 25 1
SUBTOTAL (A) 390 | 310 700 25
SEMESTERT 1l
Teaching
SL Course . Category | Hours per Total .
NO Code Title of the Course of Course Week SEE| CIE Marks Credits
(L+T+P)
10 | Lang.2.1 Language -I AECC 3+1+0 60 40 100 3
11 | Lang.2.2 Language’ Il AECC 3+1+0 60 40 100 3
Financial Accounting&
12 | BBA2.1 . DSG4 3+0+2 60 40 100 4
Reporting
HumanResource
13 | BBA.2.2 DSG5 3+0+2 60 40 100 4
Management

Busines€nvironment
14 | BBA.2.3 . . DSG6 4+0+0 60 40 100 4
Businessviathematics

15 | BBA.2.4 EnvironmentalStudies AECC 2+0+0 30 20 50 2

Any oneof thefollowing:
a. PeopleManagement

16 | BBA.2.5 b. RetailManagement OEC2 3+0+0 60 | 40 100 3

17 | BBA.2.6 Sports SEGVB 0+0+2 - 25 25 1

18 | BBA.2.7 NCC/NSS/R&R(S&G)/ SEGVB 0+0+2 - 25 25 1
Cultural

SUBTOTAL (B) 390 | 310 | 700 25

EXIT OPTION WITH CERTIFICATION 1
WITH ABILITY TO SOLVE WELL DEFINED PROBLEMS
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SEMESTERT il
Teaching
SL Course . Category | Hours per Total .
NO Code Title of the Course of Course Week SEE| CIE Marks Credits
(L+T+P)
19 | Lang.3.1 Languagel AECC 3+1+0 60 40 100 3
20 | Lang.3.2 Languagei Il AECC 3+1+0 60 40 100 3
21 | BBA3.1 CostAccounting DsSG 7 3+0+2 60 40 100 4
22 | BBA.3.2 OrganizationaBehaviour DSC 8 3+0+2 60 | 40 100 4
23 | BBA33 | StatisticdorBusiness DSG 9 | 3+0+2 | 60 | 40 | 100 4
Decisions
24 | BBA.3.4 FinancialEducation& SEC 1+0+2 30 | 20 50 2
InvestmenAwareness
Any oneof the following:
a. SocialMediaMarketing
25 | BBA3.5 b. Businesorrespondence.| OEG3 3+0+0 60 40 100 3
26 | BBA.3.6 Sports SEGVB 0+0+2 - 25 25 1
27 | BBA.3.7 NCC/NSS/RER(S&GY/ SEGVB 0+0+2 - 25 25 1
Cultural
SUBTOTAL (C) 390 | 310 700 25
SEMESTERT IV
Teaching
SL Course . Category | Hours per Total .
NO Code Title of the Course of Course Week SEE| CIE Marks Credits
(L+T+P)
28 | Lang.4.1 Languagel AECC 3+1+0 60 40 100 3
29 | Lang.4.2 Languagei Il AECC 3+1+0 60 40 100 3
30 | BBAA4.1 Managemenfccounting DSCG 10 3+0+2 60 40 100 4
31 | BBA42 | Businessnalytics/Financial | ngcy 17 | 34042 | 60 | 40 | 100 4
Markets & Services
32 | BBA4.3 FinancialManagement DSC 12 3+0+2 60 40 100 4
33 | BBA4.4 Constitutionof India AECC-SB 2+0+0 30 20 50 2
Any oneof the following:
a. Businesd eadershiskills
34 | BBA45 | O TourismManagement OEG4 3+0+0 | 60 | 40 | 100 3
35 | BBA.4.6 Sports SEGVB 0+0+2 - 25 25 1
36 | BBA4.7 NCC/NSS/R&R(S&G)/ SEGVB 0+0+2 - 25 25 1
Cultural
SUBTOTAL (D) 390 | 310 700 25

EXIT OPTION WITH DIPLOMA T ABILITY TO SOLVE BROADLY DEFINED PROBLEMS.
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SEMESTERT V
Teaching
SL Course . Category | Hours per Total .
NO Code Title of the Course of Course Week E.E CIE Marks Credits
(L+T+P)
ProductionAnd Operations
37 | BBAS.1 Managementinternational DSG13 4+0+0 60| 40 100 4
Business
38 | BBA5.2 IncomeTax DSCG14 3+0+2 60| 40 100 4
Electivel (Papekl) 3 3+0+2(P)
39 | BBAL.3 DSE-1 4+0+0(T) 60| 40 100 3
. 3+0+2(P)
40 | BBA5.4 Elective2 (Paper2) DSE-2 4+0+0(T) 60| 40 100 3
Information Technologyfor g
41 | BBA5.5 Managers VOC-1 3+0+2 60| 40 100 3
42 |BBASG | Mernship-l Intern-1 1+0+2 | - | 50 | 50 2
43 | BBAS7 | CyberSecurity SEGSB 1+0+2 | 30| 20 | 50 2
or some other
44 | BBA5.8 Sports SEQ VB 0+0+2 - 25 25 1
45 | BBAS9 | NCC/NSS/RER(S&G)/ SEQ VB 04042 | - | 25| 25 1
Cultural
SUBTOTAL (E) 330 320 650 23
SEMESTERT VI
Teaching
SL Course . Category | Hours per Total .
NO Code Title of the Course of Course Week SEE| CIE Marks Credits
(L+T+P)
46 | BBA.6.1 Businesd.aws DSG15 4+0+0 60 40 100 4
47 | BBAG.2 Entrepreneurship & DSGC16 4+0+0 60 40 100 4
Startup Management
3+0+2(P)
48 | BBA.6.3 i DSE3
Electivel (PAPER2) 4+0+0(T) 60 40 100 3
49 | BBA.6.4 lecti DSE4 3+0+2(P) 60 40 100 3
6. Elective2( PAPER2) 4+0+0(T)
50 | BBA.6.5 GoodsandServicegax (GST)| VOC-2 3+0+2 60 40 100 3
51 | BBA.6.6 Internship-2 Intern’ 1 1+0+2 - 50 50 2
52 | BBA.6.7 ProfessionaCommunication SEQ SB 2+0+2 30 | 20 50 2
53 | BBA.6.8 Sports SEQ VB 0+0+2 - 25 25 1
54 | BBA.6.9 NCC/NSS/RER(S&GC)/ SEQ VB 0+0+2 - 25 25 1
Cultural
SUBTOTAL (F) 330 | 320 650 23

Students have to select dual electives out of the list of electives given in Fifth and Sixth Semester. Electives
selectedn thefifth semesteshouldbecontinuedn thesixth semesterdoweverthey canchangeheelectives
in the seventh semester. The electives selected in the seventh semester will continue in the eighth semester.

EXIT OPTIONWITH BACHELORDEGREE-ABILITY TO SOLVECOMPLEXPROBLEMSTHAT ARE

ILL-STRUCTURED REQUIRING MULTIDISCIPLINARY SKILLS TO SOLVE THEM.
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SEMESTERT VI

Teaching
SL . Category | Hours per Total .
NO CourseCode Title of the Course of Course Week SEE| CIE Marks Credits
(L+T+P)
55 | BBA71 BusinessEthics& Corporate DSG17 44040 60 40 100 4
Governance
56 | BBA.7.2 E Commerce DSC18 4+0+0 60 40 100 4
AdvanceStatisticor
57 | BBA.7.3 . DSG19 2+0+2 60 | 40 100 3
Business Research
OneCoursdromtheSelectel 3+0+2(P)
58 | BBA.7.4 Elective Group DSE5 4+0+0(T) 60 40 100 4
Vocational3 Applicationof
59 | BBA.7.5 StatisticalSoftware(Any one| VOC-3 1+0+2 60 | 40 100 3
Statistical Software)
60 BBA.7.6 ResearciMethodology RM-1 3+1+0 60 40 100 3
SUBTOTAL (G) 360 | 240 600 21
SEMESTERT VI
Teaching
SL Course . Category | Hours per Total .
NO Code Title of the Course of Course Week SEE | CIE Marks Credits
(L+T+P)
61 | BBAS.1 StrategidManagement DSG20 4+0+0 60 40 100 4
62 | BBAg2 | OperationResearciand DSG21 | 4+0+0 | 60 | 40 | 100 4
QuantitativeTechniques
63 | BBA.8.3 ProjectManagement DSG22 2+0+2 60 | 40 100 4
64 | BBA.88.4 Digital Marketing VOC-4 40 60 40 100 3
65 | BBA.8.5 Research RM-2 3+1+0 | 120 | 80 | 200 6
Projects/Internshipvith
65 | OR Vivar voce Dsee* | 2+0+2(P)| 60 | 40 | 100¢ | 3
BBA.8.5 OR 3+0+0(T)
ElectivePaper(Two
66 | BBA.S.G CourseéromtheSelected DSE7+ | 2+0+2(P) | o 40 100* 3
Elective Group) 3+0+0(T)
SUBTOTAL (H) 360 | 240 600 21
Grand Total (A+B+C+D+E+F+G+H) (SEE+CIE+TM+C) 2940 | 2360 | 5300 188

*In lieu of the researchProject,two additionalelectivepapersinternshipmay be offered

Award of Bachelorof CommerceéDegreewith Honours (With thecompletionof courses
equal to a minimum of 180 credits)
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BACHELORDEGREEWITH HONORSI Experienceof workplaceproblemsolving
in the form of internship or research experience preparing for higher education or
entrepreneurship experience.

NOTES:
OneHour of Lectureis equal to 1Credit.
OneHour of Tutorialis equatto 1 Credit (Exceptanguages).
Two Hoursof Practicalis equalto 1 Credit

Acronyms Expanded

AECC : Ability Enhancemer@ompulsoryCourse

DSC © : Discipline Specific Core (Course)

SEGSB/VB : Skill Enhancemer@ourseSkill Based/Valu&ased
OEC : Open Elective Course

DSE : Discipline SpecificElective

SEE : SemesteEnd Examination

CIE : ContinuoudnternalEvaluation

L+T+P . Lecture+Tutorial+Practical(s)

Note:PracticalClassesnaybeconductedn theBusinesd.aborin ComputeiLaborin
ClassroomdependingontherequirementOnebatchof studentshouldnotexceedalf
(i.e.,300rlessthan30 studentspf thenumberof studentsn eachclass/sectior2 Hours
of PracticalClasss equalto 1 Hour of Teachinghoweverwheneveit is conductedor
theentireclass(i.e., morethan30 students)

2 Hoursof PracticalClassis equalto 2 Hoursof Teaching.
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ELECTIVE GROUPSAND COURSES:

Discipline Specific ElectivesdV Semester
SI.No | Finance Marketing | Huma Data Retailing Logistics
n Analytic AndSupply |Entrepreneurs
Resourc s Chain hip
e Management
Management
Advanced Compensatior| . , Retalil Freight Entrepren
Corporate | Consume Financia . i
Paper Financial ) andPerformancI Operation | Transport eurship
1 Manageme | Behavio Management Analytic S Manageme | Theory
nt ] s Manageme | nt and _
nt Practice
Discipline Specific Electivesd VI Semester
SI.No Finance Marketing | HRM Data Retailing | LSCM Entreprene
Analytics urship
Paper2 Security Advertising | Employe Marketing Strategic | Sourcingfor | Innovation
Analysisand | Management| eWelfare Analytics Brand Logisticsand| and
Portfolio & Sales & Management| SCM Entrepreneur:
Management| promotion | Social hip
Securit
y
Discipline Specific Electivesd VI Semester
SI.No Finance Marketing | HRM Data Retailing | LSCM Entreprene
Analytics urship
, Brand . . | Managing | Government
Strategic Merchandisin Schemes for
Paper3 Financial Management LaborLaws HR Analytics g Planning Procurement Entrepreneurs
Management / Rural & IR andBuying contracand | j,
Marketing relationship
Discipline Specific Electivesd VIII Semester
SI.No Finance Marketing | HRM Data Retailing | LSCM Entreprene
Analytic urship
S
I BtoB _ Global .
P 4 ggnl\(/atwesand Marketing HRD WebandSocial !T ?:E)pLICﬁtIOI‘]S Environmentor gaqaglng
ape M'S ¢ (Industrial Intelligence IEr: etal Supplychain Pusf,lness
anagemen Marketing) usiness Management (BeL?Fr)Tance
International | Sales & International Machine Visual International Social
Papef5 Financial Distribution Learning - . Entrepreneurshi
Management | Management HRM in Merchandising | SupplyChain 0
Business
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Name of the Program: Bachelor ofBusiness\dministration(BBA)
CourseCode:BBA 1.1
Nameof the Course: MANAGEMENT PRINCIPLES & PRACTICE

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
4 CREDITS 4 HOURS 56 HOURS

PedagogyClassroomecturestutorials,GroupdiscussionSeminarCase
studies & field work etc.,

Course Outcomes:On successful completion of the course, the students wil
able to:

a) Theability to understan@oncept®f businessnanagemenfprinciplesand
functionof management.

b) Theability to explaintheproces®f planninganddecisionrmaking.

c) The ability to create organization structures based on authority, task
responsibilities.

d) The ability to explain the principles of direction, importance
communication, barrier of communication, motivation theories &
leadershistyles.

e) The ability to understand the requirement of good control system
controltechniques.

SYLLABUS: HOURS
MODULE -1: Introduction to Management 10

Introduction TMeaning, Evolution of management thought, -Bogentific
Management Era, Classical Management Era,-Glassical Management Era
ModernManagemenkEra;NatureandCharacteristicef Management Scopeand
Functional areas of Management; Management as a Science, Art or Profe
Management andldministration; Principles of Management.

MODULE -2: Planning and DecisionMaking 08

Nature,ImportanceandPurposef Planning- PlanningProcessObjectives:Types
of plans(Meaningonly); Decisionmaking ImportanceandstepsMBO andMBE
(Meaningonly)

MODULE -3: Organizing and Staffing 12

Nature and purpose of Organization; Principles of Organizing; Delegatio
Authority; Typesof Organization DepartmentationCommitteesCentralization
vs Decentralizatiorof Authority andResponsibility Spanof Control; Natureand
importanceof Staffing

MODULE -4: Directingand Communicating 12

Meaning and Nature of Direction, Principles of Direction; Communicatio
Meaning and Importance, Communication Process, Barriers to Communicg
Stepgo overcomeCommunicatiorBarriers, Typesof CommunicationMotivation
theoriesi Maslow's Need Hierarchy Theory, Herzberg's Two Factor Thec
Mc.Gregor's X andy theory. Leadership Meaning, Formal and Informal
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Leadership, Characteristics of Leadership; Leadership Styfegocratic Style,
DemocraticStyle, ParticipativeStyle, LaissezZ~aireLeadershiityles, Transition
LeadershipCharismatid_eadershibtyle.

MODULE -5: Coordinatingand Controlling 07

Coordinatioii Meaning, Importance and Principles. Controliidganing and
stepsn controlling,Essential®f Effective Controlsystem Technique®f Control
(in brief).

MODULE -6: BusinessSocialResponsibilityand
Managerial Ethics 07

Business Social ResponsibilityMeaning, Arguments for and against Busine
SocialResponsibility GreenmanagementMeaning,GreenManagemenfctions;

Managerial Ethic§ Meaning- Importance of Ethics in Business, Factors th
determineEthical or Unethical behavior.

Skill DevelopmentsActivities:

1. Two cases on the above syllabus should be analysed by the teacher
classroom and the same needs to be recorded by the student in the
DevelopmenBook.

Draft differenttypesof Organizatiorstructure.

Draft Controlcharts.

Booksfor References:

1. Harold Koontz and Heinz Weihrich (2017), Essentials of Management:
International and Leadership Perspective, McGraw Hill Education, 1
Edition.

2. StepherPRobbinsandMadhushreéNandaAgrawal (2009),Fundamentalsf
Management: Essential Concepts @jglications,PearsorEducation 6th

Edition.
3. James H. Donnelly, (1990) Fundamentals of Management, Peg
Education,7th Edition.

4. B.P.SinghandA.K.Singh(2002),Essential®f Managemeng&xcelBooks

5. PC Tripathi & PN Reddy (2005), Principles of Management, TMH
Publications3rd Edition.

6. LM PrasadPrinciplesof managemengultanChandandSons
7. AppannialandReddyManagementiPH.
8. T.RamaswamyPrinciplesof ManagementiPH.
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Nameof The Program: Bachelorof BusinessAdministration
CourseCode:BBA 1.2
Nameof The Course: FUNDAMENTALS OF ACCOUNTING

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
4 CREDITS 4 HOURS 56 HOURS

Pedagogy Classrooniecturestutorials,andproblemsolving.

Course Outcomes:Onsuccessfutompletionof the coursethe studentwill be
able to:

a) Understandheframeworkof accountingaswell accountingstandards.

b) TheAbility topasgournalentriesandprepardedgeraccounts

c) TheAbility topreparevarioussubsidiarypooks

d) TheAbility to prepardrial balanceandfinal account®f proprietaryconcern.
e) Construcfinal accountshroughapplicationof accountingsoftwaretally.

SYLLABUS: HOURS

Module-1: Introduction to Financial Accounting 08

Introductioni MeaningandDefinitioni Objectivesof Accountingi Functionsof
AccountingSignificance of Accounting Users of Accounting Informatiofi
Limitations of Accountingi Accounting Cycle - Accounting Principles
Accounting Concepts and Accounting Conventions. Accounting Standlar(
objectives significance of accountingtandards. List of Indian Accounting
StandardgINDAS).

Module -2: Accounting Process 12

Meaning of Doubleentry systemi Processof Accountingi Kinds of Accountsi
Rules-

Transactio\nalysisi Journali Ledgeri Balancingof Accountsi Trial Balance
Problemson Journal LedgerPostingandPreparatiorof Trial Balance.

Module- 3: Subsidiary Books 14

Meaningi Significancei Types of Subsidiary BookisPreparation of Purchase
Book, Sales Book, Purchase Returns Book, Sales Return Book, Bills Recei
Book, Bills Payable Book. Types of Cash Bedkmple Cash Book, Double
Column Cash Book, Three Colun@ash Book and Petty Cash Bodkoblems.
BankReconciliationStatement Preparatiorof BankReconciliationStatement.

Module -4: Final Accountsof Proprietary Concern 10

Preparation of Statement of Profit and Loss and Balance Sheet of a propr
concern with special adjustments like depreciation, outstanding expenses
prepaid expenses, outstanding incomes and incomes received in advand
provisionfor doubtfuldebtsjntereston drawingsandintereston capital.
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Module No.-5: Computerized Accounting 12

IntroductionMeaning of accounting software, types accounting softwar
Accounting software TalfMeaning of Tally softwaré Featured Advantages.
Creating a New Company, Basic Currency information, other informat
Company features and Inventory f@@s. Configuring Tally- General
ConfigurationNumericalsymbolsaccounts/inventorinfo i masterconfiguration
-voucherentry configuration Workingin Tally: Groups Ledgerswriting voucher,
differenttypesof vouchersyoucherentry ProblemonVoucherentry- Generating
Basic Reports in Tallrail Balance, Accounts books, Cash Book, Bank Boo
LedgerAccounts GroupSummary SalesRegisterandPurchasdregister Journal
register Statemenof Accounts,Tradingandprofit accountandBalanceSheet.

Skill DevelopmentActivities:

1. Listouttheaccountingconcept@ndconventions.
Prepar@BankReconciliationStatementvith imaginaryfigures
PreparecashBookwith imaginaryfigures.
Collectthefinancialstatemenof aproprietaryconcerrandrecordit.

a M DN

List outpre-determinedsroupsandledgersreatedy tally software.

Booksfor References:

1. RobertN Anthony, David Hawkins, Kenneth A. Merchant, (2017)
Accounting:TextandCasesMc Graw-Hill Education,13thEdition.

2. S.Anil Kumar,V.RajeshKumarandB.Mariyappai FinancialAccounting,
Himalaya Publishing House, New Delhi.

3. SPlyengarn(2005) AdvancedAccounting SultanChand& SonsVol.1.

4. CharlesT. Horngrenand Donn&hilbrick, (2013) Introductiono Financial
Accounting,PearsorEducation,11thEdition.

5. J.R. Monga, Financi@dccounting: Concepts ampplications. MayuiPaper
Backs,New Delhi, 32ndEdition.

6. S.N. Maheshwari,and. S. K. Maheshwari.Financial Accounting.Vikas
Publishing House, New Delhi, 6th Edition.

7. B.S. Raman (2008), FinanciatcountingVol. | & Il, United Publishers &
Distributors
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Name of the Program: Bachelor ofBusiness\dministration(BBA)
CourseCode:BBA 1.3
Nameof the Course: MARKETING MANAGEMENT

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
4 CREDITS 4 HOURS 56 HOURS

PedagogyClassroomecturestutorials,GroupdiscussionSeminarCase
studies & field work etc.,

CourseOutcomes:On successfutompletionof the coursethestudentwill be
able to:

a)Understandheconceptandfunctionsof marketing.
b)Analysemarketingenvironmentmpactingthebusiness.

c) Segmenthemarketandunderstantheconsumebehavior.

d) Describehe4 p'sof marketingandalsostrategizenarketingmix

e)Describer p'sof servicemarketingmix.

SYLLABUS: HOURS
Module No. 1: Introduction to Marketing 10

Meaning and Definition, Concepts of Marketing, Approaches to Marketi
Functionsof Marketing.Recentrendsin MarketingE- businessT ele-marketing,

M-Business, Green Marketing, Relationship Marketing, Concept Market]
Digital Marketing,socialmediamarketingandE-tailing (Meaningonly).

Module No. 2: Marketing Environment 10

Micro Environmenti The company, suppliers, marketing intermediari
competitorspublic andcustomersiMacro Environment DemographicEconomic,
Natural, TechnologicalPolitical, Legal, SocigCultural Environment.

Module No. 3: Market Segmentationand Consumer
Behaviour 10

Meaning and Definition, Bases of Market Segmentation, Requisites of Sg
Market Segmentation; Consumer Behas@ctors influencing Consume
Behavior;Buying DecisionProcess.

Module No. 4: Marketing Mix 20

Meaning, Elements of Marketing Mix (Four P's) Product, Price, Place,
Promotion. ProdueProduct Mix, Product Line, Product Lifecycle, New Produ
Development, Reasons for Failure of New Product, Branding, Packing
Packaging, Labeling, Pricingj Objecives, Factors influencing Pricing Policy
Methods of Pricing; Physical DistributibMeaning, Factors affecting Channe
Selection;Typesof MarketingChannelsPromotioni MeaningandSignificanceof
Promotion, Personal Selling aAdvertising (Meaning Only)
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Module No.5: ServicesMarketing 06

Meaninganddefinitionof servicesdifferencebetweergoodsandservicesfeatures
of servicesseverP'sof servicegnarketing(conceptnly).

Skill DevelopmentActivities:

1. Twocase®ntheabovesyllabusshouldbeanalyzedandrecordedn theskill
development

2. Designalogoandtaglinefor aproductof yourchoice
3. Developanadvertisemertopyfor aproduct.
4.  Preparachartfor distributionnetworkfor differentproducts.

Booksfor References:
1. PhilipKotler, MarketingManagemen®renticeHall.

2. Lovelock Christopher, Services Marketing: People, Technology, Strateg
PHI, New Delhi

3.  William J. Stanton,Michael J.Etzel, Bruce J Walker, Fundamental®f
Marketing,McGrawHiill

BoseBiplab, MarketingManagementdimalayaPublishers.
J.C.GandhiMarketingManagemeniTataMcGrawHill.
RamestandJayantiPrasadMarketingManagement,K. International
Sontakki,MarketingManagementKalyani Publishers.

PN ReddyandAppanniahMarketingManagement

Saxend&ajan(2017)MarketingM anagement, Tata McGraw-Hill
PublishingCompanyLtd., NewDelhi. Fifth Edition.

© 0o ~NOo O
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Nameof the Program: Bachelorof BusinesAdministration(BBA)
Course Code:BBA 1.5 a (OEC)
Nameof the Course: BUSINESSORGANIZATION

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
3 CREDITS 3 HOURS 42HOURS

PedagogyClassroomecturestutorials,GroupdiscussionSeminarCase
studies & field work etc.,

CourseOutcomes:On successfutompletionof the coursethestudentwill be
able to:

a)An understandingf thenature pbjectivesandsocialresponsibilitie®f business
b)An ability to describehedifferentformsof organisations

¢)An understandingf thebasicconcept®f management

d)An understandingf functionsof management.

e)An understandingf differenttypesof businesg€ombinations

SYLLABUS: HOURS
Module No. 1: Introduction to Business 12

Business: Meaning, Nature, Objectives, Social responsibility of Busin
Essentials of successful business; Functional areas of business. Conc
Busines®rganization.

Module No. 2: Forms of BusinesgOrganization 12

Sole proprietorship: Meaning, Features, Merits and Demerits. Partner
Meaning, Features, Merits and Demerits. Joint Stock Company: Meanir
Features, Merits and Demerits. -Gperatives: Meaningreatures, Merits and
Demerits.

Module No. 3: Public Enterprises 08

Government Departmental Undertakings: Meaning, Features, Merits
Demerits. Public Corporations: Meaning, Features, Merits and Demg
Government Companies: MeanirkggaturesMerits andDemerits

Module No.4: Busines<Combinations 10

Meaning,Reason,Types, Forms, merits and demeritsof Business
Combinations, Recefitrends in Business Combinations.
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Skill DevelopmentActivities:
1. List outthedifferenttypes of businessrganizations.
2. Prepareachart showinglifferenttypes ofbusinessombinations.
3. List thecontentsof Partnershipleed.
4. List outthefeaturesf JointStockCompany/CooperativesGovernment
Companies/ Public Corporations.

Booksfor References:
1. CB. Guptha Busines®OrganisatiorandManagementSultanChand% Sons.
2. Dr.S.C.SaxenaBusines®\dministration& ManagementSahityaBhawan.

3. M. C.Shukla- Busines®rganisatiormandManagementS Chand& Company
Pvt.Ltd.

S.ASherlekar Busines©rganizationHimalayaPublishingHouse.

Y.K. Bhushan. Fundamentals of Business Organisation and Management,
SultanChand& Sons.

R.K.SharmaBusines®Organisatior®& ManagemenKalyaniPublishers

Dr. I.M. Sahai, Dr. Padmakaksthana,’ Business Organisation &
Administration’, Sahity8hawan Publication&gra.
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Name of the Program: Bachelor ofBusiness\dministration(BBA)
CourseCode:BBA 1.5b
Nameof the Course: OFFICE ORGANIZATION AND MANAGEMENT

(CEC)
COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
3 CREDITS 3 HOURS 42HOURS

PedagogyClassrooniecturestutorials,GroupdiscussionSeminarCasestudies.

CourseOutcomes:On successfutompletionof thecoursethestudentwill be

able to:

a) Anunderstandingf basicknowledgeof office organisatiormandmanagement

b) Demonstratskillsin effectiveoffice organisation

c) Ability tomaintainoffice records

d) Ability tomaintaindigital record.

e) Understandingf differenttypes oforganisation structureand
responsibilitiesas futureoffice managers.

SYLLABUS: HOURS
Module Do. 1: Fundamentalsof Office Management

10

Introduction: Meaningjmportanceandfunctionsof modernoffice
ModernOffice OrganisationMeaning;Stepsn office organisationPrinciplesof
Office organisation, Organisation structuypes,

Natureof office servicesTypesof servicesn amodernoffice, Centralizatiorand
decentralization obffice servicesPDepartmentatiorof Office

Office management: Meaning, Elements and major processesof Office
management; Officklanagerfunctionsandqualificationsof Office manager.

Module No. 2: Administrative Arrangement and Facilities

12

Office Accommodation MeaningandImportancelocationof Office, Choiceof
Location:Urban vs Suburban, Factors to be Considered in Selecting the
SecuringOfficeSpace,;

Office Lay-out: Objectivesof Office Lay-out, Principlesof Office Lay-out, Stepsn
Lay-out PlanningAdvantages of a Good Layut.

Typesof offices: OpenOffice andPrivateOffice- advantageanddisadvantages.
Module No. 3: Office Environment 10

Office Environment: MeaningandComponentsinterior Decoration Colour
Conditioning,Floor CoveringsFurnishings; Furniturend Fixtures Types of
Furniture, PrinciplesGoverningSelectiorof Furniture; LightingandVentilation;
Noise:InternalNoise ExternalNoise;CleanlinesSanitationandHealth,Safetyand
Security.
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Module No. 4: RecordsManagement 10

Introduction to records: Importanceof Recordstypesof office records,

RecordsManagementMeaning, Principlesof RecordKeeping, Functionsof
'Recorddvlanagement

Filing: Elements,Functions,Objectivesand Importance, Essentials of a Goo
Filing System, Classification &iles,Filing Procedure.

Filing Methods:HorizontalFiling andVertical Filing-meaningequipmentsed.
Office manual: contentsimportancetypesof office manuals.
Indexing: Meaning,importancegssential®f goodindexing,typeofindex.

Retention and disposal of files: Meaning, needfordisposal of files, lifecycle
stageof files.

Skill DevelopmentActivities:

1. Visit anofficeandenlistthedifferenttypesoffiles usedn theoffice
2. ldentify thedifferenttypesof stationeryusedn officestoday

3. Drawchartandicatingdifferenttypesof office layouts.

4. List outthedifferenttypes ofrecordsmaintainin office.

Booksfor References:
1. S.PArora,Office OrganisatiormandManagemeny/ikas PublishingHousePvt
2. M.EThakuramRao,Office organisatiorandManagemen#itlantic

3. Judith Read, Mary Lea Ginn, Record Management, 10th Edition, Cen
Learning.
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Name of the Program: Bachelor oBusinessAdministration(BBA)
CourseCode:BBA 2.1
Nameof the Course: FINANCIAL ACCOUNTING

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
4 CREDITS 4 HOURS 56 HOURS

Pedagogy:Classrooniecturestutorials,andProblemsolving.

CourseOutcomes:On successfutompletionof the coursethestudentwill be

able to:

a) Ability tounderstantheconversiorof singleentryinto doubleentry.

b) Theability to prepardinal account®f partnershigirms

c) Theability to understandheproces®f publicissueof sharesandaccounting
for thesame

d) Theability to prepardinal account®f joint stockcompanies.

e) Theability to prepareandevaluateverticalandhorizontalanalysisof
financialstatements

SYLLABUS: HOURS
Module -1: Conversionof Single-Entry Systeminto
Double Entry System 10

Singleentrysystem Meaningi Feature$ Meritsi Demeritsi Types.Conversion
into Double Entry systerin Need for Conversioii Preparation of Statement o
Affairs i Cashbooki MemoranduniradingAccounti Total DebtorsAccounti
Total Creditors Account Bills Receivable Account Bills Payable Account
TradingandProfit & LossAccounandBalanceSheet.

Module -2: Final Accountsof Partnership Firms 10

. Meaningof Partnershig-irm- featuresof PartnershipPartnershigleedcontents
of partnershipgleed Preparatiorof Final accountof partnershigirms-Tradingand
ProfitandLossAccount,ProfitandLossAppropriationAccount,Partner'<apital
AccountandBalanceSheet.

Module-3: Issueof Sharesand Debentures 12

. Meaningof ShareTypesof Share§ PreferencsharesandEquityshares Issue
of Shares at par, at Premium, at Discount-Rata Allotment; Journal Entrieg
relating to issue of shares and debentures; Preparation of respective |
accountsPreparatiorof BalanceSheein theVerticalform -Problems

Module - 4: Final Accountsof Joint Stock Companies 12

Statutory Provisions regarding preparation of Company's Financial statéme
Treatment of Special Items, Tax deducted at source, Advance payment of
Provision for Tax, Depreciation, Interest on debentures, Dividends, R
regardingpaymenbf dividends,Transferto ReservesPreparatioof Statemenof
ProfitandLossandBalanceSheetSchedulelll of Companieé\.ct,2013
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Module -5: Analysis of Financial Statements 08

Meaningof financialanalysisTypesof Analysisi Methodsof FinancialAnalysisi
Comparativestatements CommonSizeStatements TrendAnalysisi Problems.

Skill DevelopmentActivities:

1. Prepardifferent accounts with imaginary figures to find out missing ite
while convertingsingleentryinto doubleentrysystem.

2. Referannuareportsof two companiesndpresentt in comparativéorm.
DraftapartnershigleedasperPartnershigct. Withimaginarydata.

4. Preparea Balancesheetof a companyas per schedulelll part| of the
companieg\ct 2013 with imaginary figures.

5. Collectfinancialstatementf acompanyfor five yearsandanalyze¢hesame
usingtrendanalysis.

w

Booksfor References:

1. Anil Kumar,RajestKumarandMariyappaAdvancedrinancialAccounting,
HPH

Arulanandan& Raman;AdvancedccountancyHPH.
HanifandMukherjee CorporateAccountingMc GrawHill Publishers.
S.N.MaheswariFinancialAccounting VikasPublication
SPJainandK. L. NarangFinancialAccounting KalyaniPublication
Soundaraja& K. VenkataramandsinancialAccounting SHBP.
JanardhanamdvancedrinancialAccounting KalyaniPublishers
RadhaswamgndR.L. GuptaAdvancedAccounting,SultanChand
M.C. ShuklaandGrewal AdvancedAccounting

© N OAWN
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Name of the Program: Bachelor ofBusiness\dministration(BBA)
CourseCode:BBA 2.2
Nameof the Course: HUMAN RESOURCE MANAGEMENT

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
4 CREDITS 4 HOURS 56 HOURS

Pedagogy:Classroomlectures,tutorials, Group discussion,Seminar,Case
studies & field work etc.,

CourseOutcomes:On successfutompletionof the coursethe studentwill be

able to:

a) Ability to describethe role and responsibilityof Humanresources
managemerfunctionson business

b)  Ability todescribeHRP,RecruitmentndSelectiorprocess

c) Ability todescribaoinduction,training,andcompensatioaspects.

d) Ability toexplainperformanceppraisahndits process.

e) Ability todemonstrat&mployeeEngagemerdandPsychologicaContract.

SYLLABUS: HOURS
Module No. 1: Introduction to Human ResourceManagement 10

Meaning and Definition of HRM Features Objectives, Differences betweg
Human Resource Management and Personnel Management, Import
Functions and Process of HRM, Role of HR Manager, Trends influencing
practices.

Module No. 2: Human ResourcePlanning, Recruitment
& Selection 14

Human Resource Planning Meaning and Importance of Human Resour
PlanningProcess oHRP; HR Demand Forecasting Meaning and Techniquesg
(MeaningOnly) andHR supplyforecasting;SuccessioriPlanning i Meaningand
Features;Job Analysis: Meaning and Uses of Job Analysis, Process of J
Analysisi JobDescription JobSpecification,JobEnlargement)JobRotation,Job
Enrichmeni{MeaningOnly); Recruitment i Meaning,Methodsof Recruitment,
Factors affecting Recruitment,Sources of Recruitment;

Selectioni Meaning,Stepsn SelectionProcessPsychometritestsfor Selection,
Barriers to effective Selection, Making Selection effective; Placemg
Gamificationi Meaning and Features

Module No. 3: Induction, Training and Compensation 10

Induction: Meaning,ObjectivesandPurposef Induction,Problemdaced
duringlnduction, InductiofrogramPlanning.

Training : Needfor training,Benefitsof training,Assessmerdf TrainingNeedsand
Methodsof TrainingandDevelopmentKirkpatrick Model; CareeDevelopment.
Compensation DirectandIndirectformsof CompensatioiMeaningOnly),
Compensatiotructure.
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Module No. 4: PerformanceAppraisal, Promotion &
Transfers 14

Performance appraisal: Meaning and Definition, Objectives and Methodg
Performancé\ppraisali UsesandLimitationsof Performancéppraisal,Process
of Performancéppraisal

Promotion: MeaningandDefinition of Promotion Purposeof Promotion Basisof
promotion

Transfer: Meaning of Transfer, Reasons for Transfer, Types of Transfer,
Sizingof Work Force,Needfor Right Sizing

Module No. 5: EmployeeEngagementand Psychological
Contract 08

EmployeeEngagementEE): MeaningandTypesof EE, Driversof
EngagementMeasuremenof EE, Benefitsof EE.

Psychologicalcontract: Meaningandfeatures

Skill DevelopmentActivities:
Preparatiomf JobDescriptionsaandJobspecificationgor aJobprofile

ChooseanyMNC andpresentyourobservationsntrainingprogram
Developaformatfor performanceppraisabf anemployee.
Discussiorof anytwo EmployeeEngagemennodels.

Analysis of componentf pay structurebasedon the CTC sentby the
Corporatdo theinstitutefor thevariousjobsof differentsectors.

aprwnE

Booksfor References:
AswathappaHumanResourcéManagementyicGrawHill
Edwin Flippo, PersonneManagementcGrawHill
C.B.MamoriaPersonneManagement-PH
SubbaRao,PersonnehndHumanResourcedManagementiPH
Reddy& AppanainahHumanResourcé/lanagementiPH
S.Sadri& OthersGeometryof HR, HPH

MichaelPorter HRM andHumanRelations,Juta& Co.Ltd.

K. VenkataramanajumanResourcéManagemeniSHBP

©NOOhRWWDNE
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Name of the Program: Bachelor ofBusiness\dministration(BBA)
CourseCode:BBA 2.3
Nameof the Course: BUSINESSENVIRONMENT

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
4 CREDITS 4 HOURS 56 HOURS

Pedagogy:Classroom lectures, tutorial§roup discussion, Seminar, Case

studies.

CourseOutcomes:On successfutompletionstudentwill demonstrate:

a) AnUnderstandingf componentsf businesgnvironment.

b)  Ability to analyse the environmenté&hctors influencing business
organisation.

c) Ability todemonstrat€ompetitivestructureanalysidor selecindustry.

d) Ability toexplaintheimpactof fiscal policy andmonetanypolicy onbusiness.

e) Ability toanalyseheimpactof economienvironmentafactorsonbusiness.

SYLLABUS: HOURS
Module No. 1: Introduction BusinessEnvironment

16

Busines®nvironmertMeaning, Types of Business Environménhternal and External
Micro environmenandMacro-environmenbf business |mpactof thesedactorsonbusiness;
EnvironmentabnalysisScanning, Monitoring, Forecasting, Assessment; Limitation of
Environment Analysis ; Competitive analysisBusiness.

Module No. 2: Governmentand Legal Environment

14

Government Functions of the State, Economic role of government, Sf
intervention in businesgeasons for and types of state intervention in busing
Impact of Monetary policy, Fiscal policy, Exim policy and Industrial policy
business.

Legalenvironment Impactof variousawsonlIndianbusinesses.
Module No. 3: Economicand Global Environment 12

Economic environmentMeaning, Nature and Components of the econon
Environment, Factors affectirgonomicenvironment.

Globalisationof business MeaningandDimensionsStagesEssentiatonditions
of globalisation, Foreign market entry strategies, Merits and demeritg
globalisation, Impact of Globalisation on Indian businesses, Ghlshesses
MNCs, TNCs (concepts only) .

Module No. 4: TechnologicalEnvironment 10

Technological Environment: Meaning and features, Impact of Technolog
change®n businessTechnologyandSociety, TechnologicaAcquisitionmodes,
Managemenof Technology.
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Module No.5: Natural Environment 04

Meaning and Features of natural environment. Impact of Natural environm¢
business.

Skill DevelopmentActivities:

a) List outkeyfeaturesof recentMonetarypolicy publishedby RBI impacting
businesses.

b) List outthe benefits of technologgnbusinesses.

c) DraftFiveForcesModelfor Imaginarybusiness

d) List outtheimpactof Globalisationon Indianbusinesses

Booksfor References:

AswathappaK, Essential©f Businesg&nvironmentHPH

Sundaran& Black: ThelnternationaBusines€EnvironmentPrenticeHall
ChidambaramBusinesg€EnvironmentVikas Publishing
UpadhyayS:Busines€nvironmentAsiaBooks

ChopraBK: Busines€nvironmenin India, EveresPublishing
SurestBedi: Busines€nvironmentExcelBooks
Economicenvironmenbf Businesdy M. Ashikary.
Busines&nvironmenby FrancisCherunilamHPH

© N ObhwDdDPE
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Name of the Program: Bachelor ofBusiness\dministration(BBA)
CourseCode:BBA 2.3
Nameof the Course: BUSINESSMATHEMATICS

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
3 CREDITS 3 HOURS 56 HOURS

Pedagogy: Classroom lectures, Case studies, Group discussion, Seminar &
field work etc.,
CourseOutcomes: Onsuccessfutompletion studentwill demonstrate:
a) Theapplicationof equationgo solvebusinesgroblems.
b) TheApplicatioPAP andGPinsolvingbusinesgroblems.
c) Thecalculationof simpleinterestcompoundnterestanddiscountingof Bills
of Exchange.
d) Theapplicationof matricesn business.
e) TheApplicatiorof ratiosandproportionsn business.

SYLLABUS: HOURS
Module -1: Number Systemand Indices 12

Number System: Introductioin Natural numbers, Even numbers, Odd numbe
Integers, Prime numbers, Rational & Irrational numbers, Real numbers, HQ
LCM (Simpleproblems).

Indices MeaningBasiclawsofindicesandtheirapplicationforsimplification (Sir
Problems).

Module -2: Theory of Equations 12

Introductioni Meaning- Types of Equation$ Simple or Linear Equations ang
Simultaneous Equations (only two variables), Elimination and Substitu
Methodsonly. QuadraticEquation- FactorizatiorandFormulaMethod(ax2+ bx +
c=0form only). SimpleproblemsApplicationof equationsn business.

Module-. 3: Progressions 12

Meaning Typesof ProgressiorArithmetic Progressiori Findingthe'nth'termof
AP and Sum to 'nth' term of AP. Insertion of Arithmetic Mean. Geome
Progressioii Findingthe'nth'termof GPandsumto 'nth'termof GPandinsertion
of GeometriaMleanproblems

Module -4: Financial Mathematics 10

Simplelnterest,Compoundnterestincludingyearlyandhalf yearly calculations,
Annuities, Percentages, Bills Discountipgpblems. Ratios and Proportiens
Duplicatetriplicate and swuguplicate of a ratio. Proportionshird, fourth and
inverseproportioni problems.

Module-5: Matrices and Determinants 10

Meaning 1 types of matrice®imension of matrix-Operation of matrice$
additions’ subtractionandmultiplicationof two matrices transposef amatrixi
determinant$ minorof anelement co-factorof anelement inverseof asquare
matrixi crammer'sulein two variables problems
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Skill DevelopmentActivities:

a) Secondarpverheadlistributionusingsimultaneougquationsnethod.

b) Statehevariouslawsof indicesandLogarithms

c) Demonstratéheapplicationof matricesn solvingbusinesgroblems.

d) Narratetheuseof AP andGPin solvingcommerciahpplicationproblems.

e) Developan Amortization Table for Loan Amount i EMI Calculation.

Booksfor References:
1. Sanchet& Kapoor:BusinesdMathematicandStatistics SultanChand

2. MadappaMahadiHassanlM. IgbalTaiyabi BusinessvlathematicsSubhash
Publications

3. SahaMathematicgor CostAccountantsCentralPublishers.
AzharuddinBusinesdathematicsYikasPublishers.
5. R.SBhardwaj:Mathematicgor Economics& Business

B
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Name of the Program: Bachelor ofBusiness\dministration(BBA)
CourseCode:BBA 2.5a (Open ElectiveCourse)
NAME OF THE COURSE: PEOPLE MANAGEMENT

COURSECREDITS NO.OFHOURS TOTAL NO. OF
PER WEEK TEACHING HOURS
3 CREDITS 3 HOURS 42HOURS

PedagogyClassrooniecturestutorials,GroupdiscussionSeminarCasestudies.

CourseOutcomes:On successfutompletionof the coursethestudentwill be

able to:
a) Ability toexaminghedifferencebetweerPeopleManagementvith Human
resourcéManagement

b)  Ability toexplaintheneedfor andimportanceof Peoplevlanagement.

c) Ability to explain role of manager in different stages of performance
managemergrocess

d) Ability tolistmoderrmethodf performancendtaskassessment.

e) Ability toanalysahefactorsinfluencingthework life balanceof aworking

individual.
SYLLABUS: HOURS
Module 1: Introduction to PeopleManagement 10
People Management Meaning, Features, Significance, Functidhanagerial
and Operational; Factors influenci
Manager working in diversityReason to manage diversity, Barrier to mana|
diversity.
Module 2: Performance Managementand Assessment 12

PerformanceManagement Meaning, Process of Performance Evaluatiole
of a manager in the different stages of theperformara®mgemenprocess, Methods
of Performancé&valuation Problemsn Performancé&valuation Moderntoolsof
assessment and evaluation of tasks and performance.

Module 3: PeerNetworks and Effective Teams

12

Peer Networks: Meaning, Importanceof peernetworksin an organization;
Benefits and Challengesf Peernetworking;

Effective teamsMeaning,ImportanceTypesof teams Problemsolvingteams,
Cross functional team, Virtual teams;

Creating effectiveteamsFactorsdeterminingeameffectivenessContext,
Composition, Process; Guidelines to enhance team performance.
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Module 4: Sel-Management 08

Managing Self: Meaning, Need for Managing Self, Selfawarenessand Self
Discipline, Guidelines for selievelopment.

StressManagementveaningof StressTypes,Causedor stressEffectsof stress
and Measures to overcome stress.

Work-life Balancei Meaning, Need, Importance of Woskfe balance, Factors
influencingWork-life Balance.

Skill DevelopmentActivities:

Analysetwo case®nanyof theabovecontenindicatedabove.
List outthemodernoolsto performanc@assessmeiindevaluation.
Conductasurveyof work life balanceof workingindividuals

Draft a Careerdevelopmentof working individual in the middle level
management.

PP

Booksfor References:

1. Stephen P Robbins, Timothy A Judge, Niharika Vohra, Organisat
Behaviour, Pearson

2. McShane, Steven L. and Mary Ann Von Glinow, Organizational Beha
EmergingknowledgeandPracticefor the RealWorld. McGraw-Hill, latest
edition,ISBN: 0-07-1151133.

3. BernardinH. JohnandJoyceE. A. RussellHumanResourcéManagement
An Experientiapproach. McGrawHill, 6/e. ISBN: 0078029163

4. Argyris, C. (1974).Personalitys. Organization OrganizationaDynamics.
Vol. 3. No.2,Autumn.

5. Blume,B.Baldwin,T. andRyan K. (2013).Communicatio®pprehension.

6. A barrierto student'deadershipadaptabilityandmulticulturalappreciation
Academyof Managemenitearning& Education,Jun,Vol. 12Issue2, p158
172.

7. Colquitt,J.A.,LePine J.A.,& WessonM.J. (2009)OrganizationaBehavior:
Improving Performance and Commitment in the Workplace (Internat
edition).NewYork: McGraw-Hill.

8. GolemanD. (1998) Workingwith Emotionallintelligence BantamBooks,
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Name of the Program: Bachelor of BusinessAdministration (BBA)
Course Code: BBA2.5b (OEC)
Name of the Course: RETAIL MANAGEMENT
Course Credits No. of Hours per Week Total No. of Teaching Hours
3 Credits 3 Hrs. 45Hrs.

Pedagogy:# I A O O Qektird, thtddials, Groupdiscussion,Seminar,Casestudies.

Course Outcomes: On successful completion Student will demonstrate ;

a) Anunderstanding of the types and forms of Retail business.

b) Ability to examineConsumerBehaviourin various environment.

c) Ability to analysevarious Retail operations and evaluatethem.

d) Ability to analysevarious marketing mix elementsin retail operations.

e) Anunderstanding of Information Technologyin retail business.
Syllabus Hours
Module No. 1: INTRODUCTION TO RETAIL BUSINESS 08
Definition z functions of retailing - typesofretailing z forms of retail businessownership.
Wheel of Retailing z Retail life cycle.Retail businessin India: Influencing factors z Present
Indian retail scenario.
Module No. 2: RETAIL OPERATIONS ‘ 10
Factorsinfluencing location of Store- Market areaanalysisz Trade areaanalysisz Rating
Plan method - Site evaluation. Retail Operations: StoresLayout and visual merchandising,
Stores designing, Spaceplanning, Inventory management,Merchandise Management,
CategoryManagement
Module No. 3: RETAIL MARKETING MIX ‘ 14
Introduction -Product : Decisionsrelated to selection of goods z Decisionsrelated to
delivery of service.Pricing : Influencing factors z approachesto pricing z Price sensitivity
- Value pricing z Markdown pricing. Place: Supply channel z SCMprinciples z Retail
logistics z replenishment system. Promotion : Setting objectives - promotional mix.
Module No. 4: INFORMATION TECHNOLOGY IN RETAILING ‘ 08
Non store retailing (e-retailing) - The impact of Information Technology on retailing -
Integrated systemsand networking z EDI, Bar coding, Electronic article surveillance,
Electronic shelflabels (conceptsonly), customerdatabasemanagementsystem
Skill Developments Activities:

Draw aretall life cycle chart and list the stages.

Draw a chart showing a retail store operation.

List out the major functions of astore manager.

List out the current trends in e-retailing.

List out the FactorsiInfluencing in the location of a New Retail outlet.

a N PE

Books for Reference:

1. Suja Nair; Retail ManagementiPH

2. Karthic ¢ Retail Management, HPH
3. S.K. Poddaré&thers z Retail Management,VBH.

4.R.S Tiwari ; Retail ManagemenHP
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Nameof the Program: Bachelorof BusinessAdministration (BBA.)
Course Code:BBA. 3.1
Name of the Course: COST ACCOUNTING
Course Credits No. of Hours per Week Total No. of TeachingHours

4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroomlectures, Case studies, Tutorial classes, Group discussion,Seminar &
field work etc.,
CourseOutcomes:On successfutompletionof the coursethe studentswill beableto

a. Demonstrat@nunderstandingf theconcepts otostingandcostaccounting.
Classify,allocate apportion overheadsand calculate overhead absorption rates.

c. Demonstratethe ability to calculate labour cost
d. Demonstratethe ability to prepare a cost sheet.
e

Prepare material related documents, understand the managementof stores and
issue procedures.
Syllabus: Hours

=

Module No. 1: Introduction to Cost Accounting 08

Introduction Meaninganddefinition- Objectives mportanceandUsesof CostAccounting,
Difference between Cost Accounting and Financial Accounting; Various Elements of Q
and Classification of Cost; Cost object, Cost unit, Cost Centre; Cost reduction and
control. Limitations of Cost Accounting.

Module No. 2: Material Cost 12

Materials: Meaning, Importance and Types of Material®irect and Indirect Materials
Procurement Procedure for procurement of materials and documentation involved
materialsaccountingMaterial Storage Dutiesof Storekeeper;Pricing of material issues
Preparation of Stores Ledger Account under FIFO, LIFO, Simple Average Price 4§
Weighted Average Price Method$roblems

Materials control. - Techniqueof InventoryControl- Problemson Level SettingandEOQ.
Module No. 3: Labour Cost 08

Labour Cost MeaningandTypesof labourcosti Attendanceprocedure-Time keepingand
Time booking and Payroll Procedure; Idle Tim@auses and Treatment of Normal and
Abnormal Idletime, OverTime- Causesand Treatment{theoryonly). - Labour Turnover-
Meaning, Reasons and Effects of labour turnover

Methods of Wage Payment Time rate systemand piecerate system,and the Incentive
schemes Halsey plan, Rowan plan and Taylor differential piece rate systgoblems
based on calculation of wages and earnings only.

Module No. 4: Overheads 14

Overheads - Meaning and Classification of Overheads; Accounting and Control
Manufacturing Overheads: Collection, Allocation, Apportionment;aRgortionment and
Absorption of Manufacturing Overheads; Problems on Primary and Secondary overh
distribution usig Reciprocal Service Methods (Repeated Distribution Method af
SimultaneousEquation Method); Absorption of Overheads: Meaning and Methods of
AbsorPtionof Overheadg¢Conceptonly); Problemson calculationof MachineHour Rate.
BBA - Reqular Page33
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Module No.5: Cost Sheet 14
CostSheet MeaningandCostheadsn a CostSheetPresentationf Cost Informatiorin
Cost Sheet. Problems on Cost Sheet, Tenders and Quotations.

Skill DevelopmentsActivities:

Mentionthe causesf labourturn overin manufacturingrganisations.
Nameanyfive documentsisedfor materialaccounting
PreparelummyPayroll with imaginaryfigures.

List outthevariousoverheadtemsunderFactory,administrative, Selling &
distribution overheads (six items each).

5. Preparecostsheetwith imaginaryfigures.

HowbnE

Books for Reference:

1. Jain,S.P.andK.L. Narang.CostAccounting:PrinciplesandMethods Kalyani
Publishers

2. Arora, M.N. Cost Accounting Principlesand Practice, Vikas Publishing
House, NewDelhi.

3. Maheshwari, S.N. and S.N. Mittal. Cost Accounting: Theory and

Problems. Shri MahaviBook Depot, NewDelhi.

lyengar,S.P.CostAccounting,SultanChand& Sons

CharlesT. Horngren,Srikant M. Datar,MadhavV. Rajan,Cost Accounting:A

Managerial Emphasid®?earsonEducation.

Jawahat.al, CostAccounting.,McGraw Hill Education

Madegowdal, CostAccounting, HPH.

Rajiv Goel, CostAccounting,International BookHouse

MariyappaB CostAccounting,HPH

o s
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Nameof the Program: Bachelorof BusinessAdministration(BBA)
CourseCode: BBA 3.2
Nameof the Course: ORGANIZATIONAL BEHAVIOUR

Course Credits No. of Hours per Week Total No. of Teaching Hours
4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroomlectures, Tutorials, RolePlaysand Casestudy method.

Course Outcomes: On successful completion of the course, the students will:
a) Demonstrateanunderstanding of the role of OBin businessorganization.
b) Demonstrate an ability to understand individual and group behavior in an
organization.
c) Be able to explain the effectiveness of organizational change and development (
organisation.
d) Demonstrate an understanding of the process of organizational development an
OD Interventions.
Syllabus: Hours
Module No. 1: Organizational Behaviour and Foundations Of 16
Individual Behaviour
Organization Behaviour z Meaning, Definition of OB, Importance of OB, Foundations
OB. Individual behaviour - Personal Factors, Environmental Factorsprganization
systems and resourcesPersonality -Meaning, Determinants and Traits of Personality
Perception- Meaning, Factors influencing perception, Perceptual Process,Perceptual
Errors.
Module No. 2: Group and Team Dynamics \ 10
Group Dynamics -Meaning, Types of Group, Development of Groups Stagesof Group
Development,Determinants of Group Behaviour.
Team Dynamics - Meaning, Types of Teams: Conflict-sources of conflict and ways of
resolving conflict.
Module No. 3: Change Management \ 8

Introduction to Change Management: Meaning of Change,Importance and Nature of Planned
ChangeFactorsinfluencing Change- Resistanceto ChangeOvercomingResistanceo Change.

Module No. 4: Organizational Development ‘ 12
Organizational Development : Meaning and Nature of Organizational Development (OD),
Process of Organizational Development: Overview of Entering and Contracting,
Diagnosing: Meaning of Diagnosing, Comprehensive Model for Diagnosing
Organizational Systems (Organizational Level, Group Level and Individual Level).
Module No. 5: OD Interventions | 10
Designing Effective ODInterventions: How to DesignEffective Interventions, Overview
of OD interventions- Human Process Interventions, Techno Structural Interventions, HRM
Interventions and Strategic Change Interventions, Conditions for optimal success of Ol
Skill Developments Activities:

I Two casesonthe abovesyllabusshould be analyzedand recorded.

1 Draw Blake and Mouton managerialgrid

1 List the Personality Traits of SuccessfuBusinessLeaders.

9 Listthe sourcesof conflict in organisations.
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Books for References:

1. Fred Luthans, Organizational Behaviour. McGraw Hill

2. Robbins, Organizational Behaviour, International Book House.

3. John W. Newstrom and Kieth Davis, Organizational Behaviour, McGraw Hill.

4. K. Aswathappa, Organizational Behaviour, HPH.

5. Appanniah and, Management and Behavioural Process, HPH

6. Sharma R.K and Gupta S.K, Management and Behaviour Process, Kalyani
Publishers.

7. Rekha and Vibha - Organizational Behavioural, VBH.

8. P.G. Aquinas Organizational Behaviour, Excel Books.

9. M. Gangadhar.V.S.P.Racand P.S.Narayan,Organizational Behaviour
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Name of the Program: Bachelor of Business Administration (BBA)

Course Code: BBA 3.3
Name of the Course: STATISTICS FOR BUSINESS DECISIONS

Course No. of Hours per Week Total No. of Teaching Hours
Credits
4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroomlectures, Tutorials, and Problem Solving.

Course Outcomes: On successful completion of the course, the students will be able:
1 To understand the basic conceptsin statistics.
1 To classify and construct statistical tables.

1 To understand and construct various measuresof central tendency,
dispersion and skewness.

1 Toapply correlation and regressionfor data analysis.

Syllabus: Hours

Module No. 1: Introduction to Statistics 12

Introduction z Meaning, Functions and Usesof Statistics; Collection of Data -
Techniques of Data Collection z Census Technique and Sampling Technique
(Concepts). Classification : Meaning, and Methods of Classification of Data,
Tabulation : Meaning, Parts of a Tablez Simple problems on Tabulation;
Diagrammatic Presentation: Bar Diagrams z Simple Bars, Multiple Bars,
Percentage Suldivided Bar Diagram; Two Dimensional Diagramg Pie Diagram.

Module No. 2: Measures of Central Tendency | 10

Measures of Central Tendency: Calculation of Arithmetic Mean, Median and Mode for
Individual, Discrete and Continuous Seriesz Problems; Empirical relation between Mean,
Median and Mode.

Module No. 3: Measures of Dispersion and Skewness | 12

Measures of Dispersion: Absolute and Relative measures of dispersionStandard

Deviation in Individual, Discrete and Continuous Seriesz Problems

Measures of Skewness: Calculationof Karl0 A A O @b dffiGight of SkewnesgUni-modal)
Z Problems.

Module No. 4: Correlation and Regression Analysis | 14

Correlation Analysis - Meaning, Types of Correlation, Calculationof Karl 0 A A O ClodffiGigt of
Correlation, Computationof ProbableError,

Regression Analysis z Conceptof Regression,Regressionequations- Problems.

08

Module No. 5: Time Series Analysis

Meaning, Components,fitting a straight-line trend using Least Square Method (Problems
wheret 8 Fomly), calculation and estimation of trend values.

Skill Developments Activities:
1. Preparation of Chartsand Diagram
2. Preparation of Time SeriesGraphshowing actualandtrend values.
3. Preparation of blank tables mentioning the parts of the tables.
4. Calculationof Mode using histogram.




Books for References:

SP Gupta:Statistical Methods- Sultan Chand

Dr. B N Gupta:Statistics,SahithyaBhavan
S.CGGupta:BusinessStatistics,HPH

N.V.RNaidu: Operation Researchl.K. International Publishers
Elhance:Statistical Methods,Kitab Mahal

Sanchethiand Kapoor: BusinessMathematics,Sultan Chand
Veerachamy:Operation Researchl.K. International Publishers
S.JayashankarQuantitative Techniquesfor Management

D.P Apte; Statistical Tools for Managers

Chikkodi & Satya PrasadQuantitative Analysisfor BusinessDecision,HPH
Dr. Alice Mani: Quantitative Analysis for BusinessDecisions- |, SBH
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Name of the Program: Bachelorof BusinessAdministration(BBA)
Course Code: BBA 3.5a
Name of the Course: SOCIAL MEDIA MARKETING  (OEC)

Course No. of Hours per Week Total No. of Teaching Hours
Credits
3 Credits 3 Hrs. 42 Hrs.

Pedagogy: Classroomlectures, Tutorials, and Casestudy method.

Course Outcomes: On successful completion of the course, the students will able to:
1 Understandsocialmediamarketing goalsfor successfubnline campaigns.
1 Analyze the effective social media marketing strategies for various types of
industries and businesses.
1 Designsocial media content and create strategiesto optimize the AT T O AebhcDt6 (
the target audience.
1 Appraise the reach and track progressin achieving social media objectives with a
variety of measurement tools and metrics.
1 Designasuitable socialmediacampaignfor the businessgoals.
Syllabus: Hours
Module No. 1: Social Media Introduction 12
Introduction to socialmedia,how to build asuccessfulSocialMedia Strategy,Goalsetting,
Overview of Global EMarketing Issues, Country and Market Opportunity Analysis, Usé
engagementon social networks; Socialadvertising; Social, media analytics; Impact of
online reputation; SocialTechnologyandits marketing influencein India.
Module No. 2: SearchEngine Optimization 10

Search Engine Optimisation (SEO) Introduction, Understanding SEO, Usdasights,
Benefits and Challenges, Content Marketing, Traditional Media v/s Social Media, Rec
trends and challenges in Social Media marketing.

Module No.3: Facebook -Instagram Marketing | 10
Exploring the useof aFacebookpage,FacebookAd campaign,Facebookgroups,Hashtags,
Instagram, creating automation for Instagram, Audiencelnsights, pagelnsights, exploring
the various IG content types, setting a theme and flow on Instagram, and generating Leads.

Module No.4: YouTube Marketing | 10
YouTubemarketing, creating a YouTubechannel,posting content, YouTubeanalytics,

Google Pages for YouTube Channels, Video Flow, Verify Channel, Webmasterzl ool
Adding Asset.

Skill Developments Activities:
a) PrepareFacebookPagein your name.
b) Opena YouTubechannel.
c) Createablogandwrite anarticle on Climatechange.
d) Createasearchengineoptimization (SEO)dashboard.
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Books for References:
1 Annmarie Hanlon (2022), Digital Marketing Strategic Planning & Integration,2nd

Edition, SAGE Publications Ltd.

1 Matt Golden(2022), SocialMediaMarketing, 1st Edition, BravexPublications.

1 SimonKingsnorth (2022), The Digital Marketing Handbook: Deliver Powerful Digital
Campaigns, 1st Edition, Kogan Page.

1 Melissa Barker, Donald I. Barker, Nicholas F. Bormann and Debra Zahay (2016),
Social Media Marketing: A Strategic Approach, 2nd Edition, Cengage Learning.

1 TracyL.TutenandMichaelR.Solomon,(2016), SocialMediaMarketing, 2nd Edition,

1 SagePublicationsindia Private Limited.
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Name of the Program: Bachelorof BusinessAdministration(BBA)
Course Code: BBA 3.5b
Name of the Course: BUSINESS CORRESPONDENCE (OEC)
Course Credits | No. of Hours per Week Total No. of Teaching Hours
3 Credits 3 Hrs. 42 Hrs.

Pedagogy: Classroomlectures, Tutorials, and Casestudy method.

Course Outcomes: On successful completion of the course, the students will
demonstrate

a) ldentifytheimportanceof Businessorrespondence

b) Know therights,dutiesandresponsibilitiesof Directors.

c) Analysethelegal& regulatoryframeworkof corporategovernance.

d) Outlinetheimportanceandrole of boardcommittee.

e) Understandhe major expertc 0 mmi tReperes@ @orporategovernance.

Syllabus: Hours

Module No. 1:Introduction to Business Correspondence 10
Introduction, Meaning, Importance, Objective and Function of Business Corresponden
EssentialParts of BusinessLetters- Physicalappearance Meaningand aspectscovered,
Layout- Meaning and types, Structure- various parts of a businessletter- specimen
businessletters.

Module No. 2: Kinds of Business letters | 10

Principal Types of BusinessLetters- Enquiries& replies, Offers and Quotation, Orders
andtheir execution,Claims,complaints & adjustments,Remittanceletters, Saledetters,
Follow-up Letters, Circular letters, AgencyL etters, Statusenquiries, Collection Letters.
Module No. 3: Bank Correspondence | 12

Bank Correspondence: Types of Bank correspondence Letter from customer to Banker
(Letter for openingaccounts,Requestto stop payment,complaint on anyissue,standing
instruction, enquiry on dishonour of chequesavailability of safecustodyfacilities, Issue
of letter of credit, loan againstcollateral); " AT E defidiés @ the above.

Module No. 4. Business reports | 10

Meaning of Report and Reporting, Importance of Business reports; Classification
Business reports Based on nature and number of people entrusted with writing the
report; Othertypes- Analytical, survey andfeasibility reports; Market reports- Meaning,
types, function, usesand essentials;Structure of Market report- Specimensof market
reports; Characteristicsof a good report.

Skill Developments Activities:
1. Draft aQuotation with imaginary content.
2. List out the various parts of BusinessLetter.
3. Draft aletter to bank managerrelated to any specificissue with the bank.
4. List out the characteristicsof goodreport.
Booksfor reference

1. BSRaman;CommercialCorrespondencelUP
2. Reddy,Appannaiah,Nagaraja,Rajarac Essentialof BusinessCorrespondence,
HPH
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Name of the Program: Bachelorof BusinessAdministration(BBA)
Course Code: BBA 4.1
Name of the Course: MANAGEMENT ACCOUNTING
No. of Hours per Week Total No. of Teaching Hours

4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroomlectures, Tutorials, and Problem Solving.

Course Outcomes: On successful completion of the course, the students will
demonstrate:

a) Explainthe application of managementaccountingand various tool used
b) Make inter z firm and inter- period comparison of financial statements

c) Analysefinancial statements usingvarious ratios for business decisions.
d) Preparefund flow and cashflow statements

e) Preparedifferent typesof budgetsfor the business.
Syllabus: Hours
Module No. 1:Introduction to Management Accounting 8
Introduction - Meaning and Definitionz Objectivesz Nature and ScopegFunctions- Role
of Management Accountant, Relationship between Financial Accounting a
Management Accounting, Relationship between Cost Accounting and Managem
Accounting, advantagesand limitations of Management, Technique of Management
Accounting (ConceptOnly).
Module No. 2: Ratio Analysis | 14
Introduction -Meaning and Definition of ratio, Meaning of Accounting ratio, an&atio
Analysis z Uses and LimitationszClassification of ratios Liquidity ratios, Profitability
ratios and Solvencyratios. Problems on conversion of financial statementsinto ratios and
ratios into financial statements.
Module No. 3: Cash Flow Analysis | 12
Meaning andDefinition of CashFlow Statementz Conceptof Cashand CashEquivalents
- Uses of Cash Flow Statemergt Limitations of Cash Flow Statemergt Provisions of
Ind.AS 7. Procedurefor preparation of CashFlow Statementz CashFlow from Operating
Activities z CashFlow from Investing Activities and CashFlow from FinancingActivities
Z Preparation of CashFlow Statementaccording to Ind. AS7.
Module No. 4: Marginal Costing | 10
Introduction -Meaning and definition of marginal cost, marginal costing, features of
marginal costing terms used in marginal costingz P/V ratio, BEP, Margin of Safety,
Angleof Incidenceand Break-EvenChart.Break EvenAnalysis- assumptionand uses
problems.
Module No. 5: Budgetary Control | 12
Meaning and Definition of Budget and Budgetary Control, objectives of budgetamyntrol,
advantages and limitations of budgetary control, essentials of effective budgeting, Typek
budget-Functional budgets, Master Budget, Fixed and Flexible Budget, Problems
on Flexible budgetand CashBudget.
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Skill Developments Activities:
a. Collectthe financial statementof acompanyand calculateimportant ratios.
b. Collectthe annualreport of acompanyand prepare a cashflow statement.
c. Prepare a Break-even-chart with imaginary figures.
d. Prepareaflexible budgetusingimaginary figures.
e. PrepareaCashbudget usingimaginary figures

Books for References:

Dr. S.N. Maheswari, Management Accounting, Mahavir Publications
T.S.Sexana, Advanced Cost and Management Accounting, Sultan Chand
Jain and Narang, Cost and Management Accounting, Kalyani Publisher.

Dr. S.N. Goyal and Manmohan, Management Accounting, S.N. Publications.
B.S. Raman, Management Accounting, United Publishers.

Sharma and Gupta, Management Accounting, Kalyani Publishers.

M N Arora, Accounting for Management, Himalaya Publisher

Jawahar Lal, Cost Accounting; McGraw-Hill Education (India)
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Name of the Course: BUSINESS ANALYTICS
Course Credits No. of Hours per Week Total No. of Teaching Hours
4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroomlectures, Tutorials, and Problem Solving.

Course Outcomes: On successful completion of the course, the students will able to:

a) Understandtypes of analytics and datamodels

b) Understandthe role of dataindecision making, sourcesand types of Data.

c) Ability to analysedatausingdifferent dataanalytic tools and draw inferences.

d) Understand applied statistics for businessproblems.

e) Demonstratevisualization of data.
Syllabus: Hours
Module No. 1: Introduction to Business Analytics 12
Business Analytics, Terminologies used in Analytics: Business Analytics, Busines:
Intelligence, Meaning, Importance, Scope, Uses of Business Analytics, Architecture c
BusinessAnalytics, Typesof Analytics: Descriptive, Diagnostics,Predictive, Prescriptive,
Areasof Application of Businessanalytics,Introduction to DataScienceand Big Data.
Module No. 2: Role of Data in The Organization | 10
Sourcesof data, Useof Datain Decisionmaking, Importance of data quality, dealing with
missing or incomplete data, Types of Digital DataStructured, Semi Structured
Unstructured Data. Data warehouse, Data mining, Data Integration What, need,
advantages, approaches of Data integration, Data profiling.

Module No. 3: Tools Used for Data Analytics | 11
Introduction to data analytics software z Types of data analytics software z open source
and proprietary software.

Lab sessions(Using R software): Installation of software / library - Importing of data z
Saving of data z Run descriptive Statistics z Interpret result z plotting of charts z
inferences of chart.

Module No. 4: Database Orientation | 12
Database definition, Types of structures, DBMs, RDBMS, Relational Database Languac
Introduction to SQL, Features of SQL, SQL Languages, DDL commdabiesate, Add, Drop)
Constraints in SQL, DML CommandsInsert, Delete, Update, Data Query Language
Where clause, Order by, Group by, DCL commang&rant, Revoke, TCL Commands
Commit, Roll Back, Save point. Aggregate Functions, Relational Algebra.

Module No. 5: Data Visualization Using Tableau (Public Version) | 10
Introduction to Dimensions and measures, Types of Charts, (Pie Chart, Column Chart
Line Chart, Bar Chart, Area Chart, Scatter Chart, Bubble Chart, Stock Chart), Bas
understanding in dashboard and storyboard. (Explain using practical examples and
students executes he examples using tableau.)

Skill Developments Activities:
1. Preparetree map chart using Tableau.
2. Runadescriptive statistic using R software.
3. ExecuteDCLand TCLCommandin SQL.
4. Listout the areasof application of Businessanalytics




Books for References:

1.

O b wWN

~N O

BusinessAnalytics: Textand CasesTanushri Banerjee Arvindram Banerjee,
Publisher: Sage Publication

. BusinessAnalytics, U DineshKumar, Publication: Wiley

. BusinessAnalytics, R.EvansJamesPublisher: Pearson

. Fundamentalof BusinessAnalytics, SeemaAcharyaR N Prasad,Publisher: Wiley
. Business Analytics: Data Analysis and Decision Making, Albright and Winston

published by Cengage Learning

. Swain SchepsBusinessintelligence for Dummies.
. RickSherman Businessintelligence Guidebook:From Datalntegration to Analytics
. Cindi Howson. Successful Business Intelligence, Second Edition: Unlock the Value

Bl & Big Data

. SeemaAcharyaR N Prasad,Fundamentalsof BusinessAnalytics, 2ed, Wile




Name of the Course: FINANCIAL MARKETS & SERVICES

Course Credits No. of Hours per Week Total No. of Teaching
Hours

4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroomlectures and Tutorials

Corcee Ot
\IUUIDC UUL

be able to:
a) Understandthe Overviewof Indian financial system.
b) Understandthe different typesof financial institutions andtheir role.
c) Understandconceptof financial services,typesand functions.
d) Understandthe different typesof financial Instruments andits features.
e) Understandthe different types of financial market andits role.

~amac- On
CUITICS. U1

Syllabus: Hours
Module No. 1: Overview of Indian Financial 08
System ’

Introduction to Financial Systemz Features, Constituents of Flnancuﬁl System;
Financial Institutions; Financial Services; Financial Markets and Financial
Instruments, Financial Regulators (a brief profile of RBI, SEBI, IRDAI).

Module No. 2:Financial Institutions 14
Meaning, Need for Financiat tnstitutions; Banks z Meaning, TYpes qf Banks,
Role of Banks|nsurance Companies z Meaning, Types of Insurance, Role of
Insurance;- ! %" zNeaning, Typed £ . " Raeb & . "EXWdBartk

Z Meaning, Role and Obijectives; Asset Management Companies (AMC) 7
Meaning, Role of AMC in Mutual Funds.

Module No. 3:Financial Services 12
Einancial Qnr\nm:\c7 l\/lp::mlnn ﬁhlpm‘l\mc |:||nm‘|nnc Characteristics: T\/nnc fa)

Einancial _Services- I\/Inrrhnnf Rnnl(lnn7 Eunctions anri ﬂnpmflnnJ Ipaclnn

Factoring, Bill Discounting, Credit Card, Debit Card, Loans and Advancgs
Meaning and Types, Venture Capital & Credit Rating.
Module No. 4:Financial Markets 12
Meaning and Definition, Types of Financial Markets, Role and Functions of
FimancialMtarkets, Constituentsof Financial- Markets Money Market ,‘L,apitai
Marketz Primary and Secondary Market, Methods of 1ssue of shares inmthe
primary market, -Stock Exchange Role and Function of Stock Exchange.
Module No. 5: Financial Instruments 10
Meaning, Types of Instruments-Money Market InstrumentsCommercial
OAPDAOh #$80 40AAOOOU "EI 1 Oh Moreyat@OOT OU . 1
and Short Notice; Capital Market and Instruments- Equity Shares,Prbference
Shares,
Debenture/ Bonds,Public Deposits.
Skill Developments Activities:

1. Preparealist of Private Banksin India

2. Draft aspecimenof Bills of Exchangewith imaginary content

3. Preparealist of Fund Basedand FeeBasedFinancial Services.

4. Draft a Chart of FinanciaMarkets.
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Books for References:

1.L.M. Bhole, Financial Institutions & Markets, McGraw Hill

2.Khan, M.Y, Indian Financial System, McGraw Hill

3. SharmaMeera,Managementof FinancialInstitutions, EasternEconomy
Edition

4. Bhole and Mahakud,Financial Institutions and Markets z Structure, Growth
and Innovations, McGraw Hill

5. Guruswamy, S.,Financial Servicesand System, McGraw Hill

6. Edminister. R.O, Financial Institutions, Markets & Management, McGraw
Hill

7.Khan.M.Y,Indian Financial System,Vikas Pub.House

8. H.RMachiraju, Indian Financial System,Vikas Pub.House

9. E.Gorden& K. Nataraj, Financial Markets and Services HPH
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Name of the Program: Bachelor oBusinessAdministration(BBA)

Course Credits No. of Hours per Week Total No. of Teaching
Hours

4 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroomlectures, Tutorials, and Problem Solving.
Course Outcomes: On successful completion of the course, the students will be able:
1 Toidentify the goalsof financial management.
1 Toapply the conceptsof time value of moneyfor financial decisionmaking.
1 Toevaluateprojects usingcapital budgetingtechniques.
1 Todesignoptimum capital structure using EBITand EPSanalysis.
1 Toevaluateworking capital effectivenessin an organization.

Syllabus:

Module No. 1: Introduction to Financial Management | 12
Introduction z Meaning of Financial Management,Finance Functions, Organization
structure of Finance Department; Goals of Financial Management,

Financial Decisions-Types of Financial Decisions,Role of a Financial Manager;
Financial Planning z Principles of Sound Financial Planning, Stepsin Financial
Planning,Factorsinfluencing Financial Plan.

Module No. 2: Time Value of Money | 12
Meaning, Need, Future Value (Simple interest and compound interest); Present Value
(Single Flow, series of cash flow, even and uneven Flow, Annuity and perpetuity); Doubling
Period; Concept of Valuation -Valuation of Bonds, Debentures and Shares

(Simple Problems)

Module No. 3: Financing & Dividend Decisions | 12
Financing Decision : Sourcesof Longterm Finance- Meaning of Capital Structure,
Factors influencing Capital Structure, Optimum Capital Structure z EBIT, EPS
Analysis,Break-evenlevel of EBIT (Problems), LeveragesgMeaning,types,Problems.
Dividend Decision: Meaning of Dividend, Types of Dividends, Determinants of
Dividend, Bonus Shares (Meaning only), Dividend PoligyMeaning and types,
Factors influencing dividend policy.

Module No. 4: Investment Decision 12
Meaning,Scope fFeatures& Significanceof Capital Budgeting,Techniques-Payback
Period, AccountingRateof Return, Net PresentValue,Internal Rateof Return and
Profitability Index (Problems)

Module No. 5: Working Capital Management 12

Meaning and need for Working Capital, Components of Working Capital, Types of
Working Capital,Problemsof Excessor InadequateWorking Capital,Significanceof
Adequate Working Capital, Determinants of Working Capital, Sources of Working
Capital, Estimationof Working Capital (Simple Problems)

Skill Developments Activities:

J Identify capital structure practicesfollowed in anyfirm/company of your choice.

J Collectthe information on various types of bonds offered by government and
record the same.

3 Prepareaworking capital statementusingimaginary values.

3 Prepare a chartshowing Organizationstructure of FinanceDepartment




Books for References:

I M Pandey, Financial Management. Vikas Publication.

Prasanna Chandra, Financial Management, TMH

S N Maheshwari, Financial Management, Sultan Chand

Khan and Jain, Financial Management, TMH

Dr. V Rajeshkumar and Nagaraju V, Financial management, MH India
Dr. Aswathanarayana.T ,Financial Management, VBH

K. Venkataramana, Financial Management, SHBP

G. Sudarshan Reddy, Financial Management, HPH

Sharma and Shashi Gupta, Financial Management, Kalyani Publication

©WCoNoOR~WDNE
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Name of the Program: Bachelorof BusinessAdministration(BBA)
Course Code: BBA 4.5a
Name of the Course: BUSINESS LEADERSHIP SKILLS (OEC)
Course Credits No. of Hours per Week Total No. of Teaching Hours

3 Credits 3 Hrs. 42 Hrs.

Pedagogy: Classroomlectures, Tutorials, Casestudy Analysis, Group Discussionsetc.

Course Outcomes: On successful completion of the course, the students will able to:
a) Understandthe significanceof leadershipskills for effective people management.
b) Increasethe comprehension of leadership through various leadership theories.

c) Analysedifferent leadershipstyles,types,patterns and functions.

d) Demonstrate an understanding of various leadership approaches for effective
management of people.

e) Demonstrate an awarenessof ethical leadership.

Syllabus: Hours

Module No. 1: Introduction to Business Leadership 08

Introduction to businessleadership, Meaning of leadership, Evolution and growth of

leadership; Functions and characteristics of leadership; Latest trends in business

leadership.

Module No. 2: Leadership from Managerial Perspective \ 12
Leadership : Nature and Significanceof leadership,Qualities of an effective leader,
PersonalValuesand Ethical behaviour in leadership; Leaderv/s Manager;Authority
v/s Leadership; Formal v/sinformal leadership; Different rolesof leaders; Different
levels of leadership.

Leadership Skills : CommunicationSkills, DecisionMaking Skills, Emotional
ManagementSkills, Public Relation Skills, Conflict Resolution Skills;

Module No. 3: Leadership -Theoretical Perspectives. | 12
Great man theory, Trait theory, Behavioural leadership theory, Situational leadership
theory, Transactional leadership theory, Transformational leadership theory, Blake and
-1 601 T80 - AT ACAOEAIT ' OEAS

Module No. 4: Leadership Styles \ 10
Leadership styles: a) Autocratic leadership, b) Bureaucratic leadership, c) Democratic
leadership, d) Laissez faire leadership e) Transformational Leadership, f) Charismatic
Leadership - Features, merits and demerits of each leadership style.

Skill DevelopmentsActivities:
1. Collectinformation aboutthe real time corporate leaderswith different
leadership styles & discuss them in the class room.
List the traits of anethical leader.
List out the traits of anautocratic leader.
Analyzetwo caseselated to leadershipstyles.
AWhat if?¢€ This practical activity identifies how membersof ateam solvetheir
problems differently?
Presentthe studentswith aworkplace problem, and haveeachstudent participant

abrwn
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write down what they would do to solve it. Then, have each participant read the
response aloud. This can help the teacher to identify the types of leadership styles tk
are present among the student participants and thereby highlight and discuss themtime

class.

Books for References:

1. Northouse,P.Leadership:Theory and Practice.SagePublications.

2. StephenR.P.OrganizationalBehaviour- Conceptscontroversiesand
Applications. New Delhi: Printice Hall of India Ltd.

3. Subba RaoOrganizational BehaviourHimalayaPublishing House.

4. SubbaRaoPersonneland HumanResourceManagementBangalore:Himalaya
Publishing House.

5. Daloz Parks, S., Leadership can be taught: A Bold Approach for a Complex
World, Boston: Harvard Business School Press.

6. Drucker Foundation(Ed.),LeadingBeyondthe Walls,SanFrancisco:Josse)Bass.

7. Al Gini and Ronald M. Green, Virtues of Outstanding Leaders: Leadership and
Character, John Wiley & Sons Inc.

8. SBalasubramanian,The Art of BusinessLeadershipz Indian Experiences Sage

Publications
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Name of the Program: Bachelorof BusinessAdministration(BBA)
Course Code: BBA 4.5b (OEC)
Name of the Course: TOURISM MANAGEMENT
Course Credits No. of Hours per Week Total No. of Teaching Hours

3 Credits 3 Hrs. 42 Hrs.

Pedagogy: Classroomlectures and Tutorials

Course Outcomes: On successful completion of the course, the students will able to:

a) Interpret and evaluatetourism asa phenomenonand as a businesssystem.
b) Explain the diverse nature of tourism, including culture and place, global/loca
perspectives, and experience design and provision.

c) Understand the tourist resourcesand evaluate their potential.

d) Promote Entrepreneurial activity in Tourism
Syllabus: Hours
Module No. 1: Introduction to Tourism Industry 12
Tourism - Concept and Definition; Meaning of Traveler and Tourist; Classificatioof
Tourism; Components of tourism; Origin, Growth and Development of Tourism, Types
Tourists - Visitor, Traveller and Excursionist (Meaning and differences); Mediators of
Tourism, Changing Trends in Tourism; Careers in the Tourism Industry.

Module No. 2: Tourism Products | 12
Tourism Products z Meaning, Characteristic of Tourism Product, Classification
Tourism Products, Natural, Man-Made,Symbiotic, Event Based SiteBased,and Others
(Health, Eco tourism, Ethnic, Rural tourism, Spiritual tourism, Golf Tourism,

Module No. 3: Travel Formalities | 12
Role and Importance of different Modes of Travel; Travel Formalities: Passport, Vig
Health Requirements, Taxes,Customs,Currency, Travel Insurance,Baggageand Airport
Information, BIO Cards.

Module No. 4: Sustainable Tourism | 08
Meaningand Definition of Sustainability; Dimensionsof Sustainability - Social,Economic
and Environmental; Importance of Sustainable Tourism; Principles of Sustainabl
Tourism; Challenges of implementing Sustainable Tourism.

Skill Developments Activities:

1. Prepareachart showingdifferent forms of tourism.
List out six tourist placesof historical importance in Karnataka.
List out any 5 fairs and festivals of tourist attraction in India.
List out the documentsrequired to obtain passport.
List out principles of sustainabletourism.

a bk~ wn
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Books for References:

1. Tourism: Principles,Practices,Philosophiesz CharlesGoeldner&amp; Brent Ritchie
2. Tourism and Cultural Heritage of India z RamAcharya

3. Tourism Planning,Policies,Processesand Relationshipsz MichaelHall

4. An Introduction to Hospitality z DennisFoster

5. Tourism Planning: An Integrated and Sustainable Development Approach _ Inskeep
E, Van Nostrand Reinhold

6. Profiles of Indian Tourism z Shalini Singh

7. Tourism Todayz RatnadeepSingh

8. Dynamicsof Tourism z PushpinderGill

9. Hotelsfor Tourism Developmentz Dr. JagmoharNegi

10. The Competitive Destination z AsustainableTourism perspectivez

Ritchie JR and Crouch| G.
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TEMPLATE FORINTERNAL ASSESSMENTTEST -BBA

Course Code: Nameof the Course:

Duration:1 Hour TotalMarks:20

SECTION-A
(Basedonthe Remembering)

I. AnswerAny Two of the following questionsEachcarriesTwoMarks.

(2x 2=4)
1.
2.
3.
SECTION-B
(UnderstandingndApplying)
II.  AnswerAny Twoof thefollowing questionsEachcarriesEightmarks.
(2 x8=16)
4.
5.
6.
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SEMESTEREND EXAMINATION T TEMPLATE

BBA

Course Code: Nameof the Course:

Duration: 2.00 Hours Total Marks: 60

SECTION-A
(Conceptual Questions)

I. Answer any Five othe following questions.Each question carries TwoMarks. (5x
2=10)

a.
b.
C.
d.
e.
f.
g.
SECTION-B
(Application Questions)
Answerany Fourof thefollowing question Eachquestioncarries FiveMarks.

(4 x5=20)
2.
3.
4.
5.
6.

SECTION-C
(Analysesand Understanding Questions)

Answer Any Two of thefollowing question.EachquestioncarriesTwelve Marks.
(2x12=24)

© ~

SECTION-D
(Skill DevelopmentQuestions)
AnswerAny Oneof the followingquestion EachcarriesSix Marks.

10.
11.
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11.

Proceedings of the meeting of the BOS(UG) B.Com/B.Bidd\/B.Com-IAS /
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B.BAREGULAR

SemesteV
Teaching
S| Course| Titleof the Course |Categoryof| Hours/ | SEf CI{ Total|Credits
Code Courses | Week Marks
No. (L+TH
P)
37 | BBAS.1 gr::rl;ct:it(;?]rsli\?ggagemen Dsa3 | 3+0+2/60 | 40| 100| 4
38 | BBAS.2|IncomeTax-I DScl4 3+0+2 60 40( 100 4
39 | BBAS.3|Banking.awandPractic§ DSEL5 3+0+2 60 40( 100 4
40 | BBAS5.4|ElectiveGroupl - paperl| DSEL 3+0+2| 60 40| 100 3
41 | BBAS.5 F'eCt'VeGm”p”'paper pse2 | 3+0+260 | 40| 100| 3
42 | BBAS.6|InformationTechnology|Vocational 60 40| 100 4
for Business 1 3+0+2
OR (Anyoneto
DigitalMarketing be chosen)
CyberSecurity
43 | BBAS.7 OR SEGSB| 2+0+2 60| 40| 100 3
EmployabilitySkills
Subc¢Total (E) 420 280 700 25
ElectiveGroupsand Courses
DisciplineSpecificElectives;V Semester(5.4/5.5)
Groups Paper CC?CL)J[?S f Title of the Paper
Finance I FN1 | AdvancedCorporateFinanciaManagement
Marketing I MK1 | ConsumeBehaviorandMarket Research
HumanResource HumanResourc®evelopmentand
Management ! HRM1 Leadership
Busines®ataAnalytics I BDA1 | FinanciaAnalytics
LogisticandSupply Fundamental®f SupplyChain
ChainManagement ! LSEML Management
Note:

1 Under DSE, Dual Specialization to be offered, students should chwoselective
groups from theabove elective groups. The same elective groups should be
continued in the & Semester also.

Pagel of 42



SemesteVI
Teaching
Sl.| Coursg Titleofthe Categoryof | Hours/ | SEE ClH Total | Credits
No.| Code Course Courses | Week Marks
(L+T+P)
44 | BBA6.1|Businessaw DSCl8 3+0+2| 60 40 100 4
45 | BBAG.2lIncomeTax-ll DSE19 3+0+2| 60 40 100 4
46 | BBAG 3| Nternational DS@0 | 4+0+0| 60 | 40| 100 | 4
Business
ElectiveGroupl -
47 | BBA6.4 paper Il DSE3 3+0+2| 60 40 100 3
48 | BBAG 5| ElectveGrowpll | ooy 1 ai040| 60 | 40| 100 | 3
- paperli
49 | BBAG6.6| A. Goods & Vocational 3+0+2| 60 40 100 4
ServiceTax 2
OR (Anyoneto
B. Event be chosen)
Management
50 | BBAG.7|Internship 3 Hoursper - 100 100 3
Teacherfor
a batch of
50 students
Sub¢Total (F) 360/ 340 700 25
ElectiveGroupsand Courses
DisciplineSpecificElectives;VI Semester(6.4/6.5)
COURSE .
Groups Paper CODE Title of the Paper
Finance " EN2 SecurityAnalysisandPortfolio
Management
Marketing Il MK2 | AdvertisingandMediaManagement.
HumanResource CompensatiomndPerformance
Il HRM2
Management Management
Busines®ataAnalytics Il BDA2 | MarketingAnalytics
Logisticand SupplyChain Il LSCM2 | LogisticsManagement
Management
Note:

The students shall undergo 4 weeks of internship programme in any business organization (Tiny, small,
medium or large scalégjnmediately after completion of3Semester Examinatidsut 45 Days before the

end of 8" Semester classes and shall submit internship report to the College. Colleges shall submit
internship report marks along witht6Semester Internal Assessmentmarks.

Marks allotted for Internship (100) shall be split into 60 marks for report and 40 marks forvdive
Evaluation of report and conduct of Viwaoce shall be at the institutional level.

01 hour of Internship class shall be taken in the classroom for explaining and guiding on internship and 02
hours of Practical class shall be used to monitor the Internship Course.
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Nameof the Program:Bachelorof BusinessAdministration (BBA)
Course Code: BBA 5.1
Nameof the CourseProductionand OperationsManagement

CourseCredits No.of hoursper week TotalNo. of Teachinghours

4 Credits 4 hours 56 hours

PedagogyClassroomectures,tutorials, GroupdiscussionSeminar,Casestudiesé&field
work etc.,

CourseOutcomes:Onsuccessfutompletionof the course,i K S a (wilfb&aplétd Q
a) Understandevergrowingimportanceof Productionand OperationdManagemenin an
uncertainbusiness environment.
b) Gainanin-depthunderstandingof PlantLocationandLayout
c) Appreciatethe uniquechallengegacedbyfirmsin InventoryManagement.
d) Understandhe subjectof ProductionPlanning andControl.
e) Developskillsto operatecompetitivelyin the currentbusinessscenario.

Syllabus: Hours

Module No.1:Introduction to Productionand OperationsManagement 12

Introduction -Meaning of Production and Operations, differences between Production
Operations Management, Scope of Production Management, Production System. Typ
Production, Benefits of Production Management, Responsibility of a Production Man:
Decisions of Production Managemer@perations Management: Concept and Functions.

Module No. 2: PlantLocationand layout 10

Meaning and definition of Plant Location and Layqutactors affecting locatierPlant layout:
Principles of plant layoutSpace requirement, Different types of facilities; Organization of
physical facilitieg Building, Sanitation, Lighting and Venrtia, Air Conditioning and Safety.

Module No. 3: ProductionPlanningand Control 12

Meaning and Definition, Characteristics, Objectives, Stages, Scope, and Factors af
Production Planning and ControQuality Management Quality Concepts, Difference betweel
Inspections, Quality Control, Quality Assurances.Total Quality Management Meaning and
Principleof TQM.QualityControlCharts Meaningand Typesof Charts.

Module No. 4: Inventory Management 12

InventoryManagement; ConceptsClassificationObjectivesfactorsAffectinginventoryControl
Policy. Inventory handling principles and practice. Inventory Management Techmda@Q
Model, ABC Analysis.

Module 5: Maintenanceand WasteManagement 10

Introduction ¢ Meaning ¢ Objectives¢ Types of maintenance and their relative advantage
MaintenanceSchedulingEquipmentreliability and Modern ScientificMethods of Maintenance.
Waste ManagementMeaning and Types of waste, meaning of waste management, method
waste disposal; Salvage and recovery.
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SkillDevelopmentActivities:
1.

3.
4.

Visitanyindustryandlist out the stageof its automationandatrtificial intelligencewith as
many details as possible.

List out the factorswhichareimportant while selectinga plantlayoutanddraw a charton Plant
layout.

Drawquality control charts.

Listout the Functionsof InventoryManagementn an organization.

Booksfor Reference:

T

= =4 4 A

= =

Ashwathappa& & SridharBhatt: Production& OperationdvianagementHPH.
Gondhaleka®& SalunkheProductivityTechniquesHPH.

SNChary Production& OperationdvlanagementMcGrawHiill.
U.KachruProduction& OperationsManagement ExceBooks.
AlanMuhlemann,JohnOaclankandKeithLockynProduction& OperationsManagement,
PHI.

KKAhuja,ProductionManagementCB3Publishers.

S.AChunawalla& Patel:Production& OperationdManagement HPH.
EverettEAdamJr.,and RonaldJEbert,Production& OperationdVlanagementSage
Publishing.

Dr.L.N.AgarwabndDr.K.CJain,ProductionManagement.

ThomagE.Morton, ProductionOperationdManagementSouthwesterrCollege.
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Nameof TheProgram:Bachelorof BusinessAdministration (BBA)
Course Code: BBA 5.2
Nameof the CourselncomeTaxc |

CourseCredits No.of hoursperweek TotalNo. of Teachinghours

4 Credits 4 hours 56 hours

PedagogyClassrooniectures,tutorials, GroupdiscussionSeminar,Casestudies&field work etc..

CourseOutcomes:Onsuccessfutompletionof the course the studentswill beableto:
a) Comprehendhe procedurefor computationof Totallncomeandtax liability ofanindividual.
b) Understanahe provisionsfor determiningthe residentialstatusof an Individual.
c) Comprehendhe meaningof SalaryPerquisitesProfitin lieu of salary,allowanceand
various retirement benefits.
d) Computethe incomehousepropertyfor different categoriesof houseproperty.
e) Comprehendr DS advancedax Rulingandidentify the variousdeductionsundesection80.

Syllabus: Hours

Module-1:BasicConceptf IncomeTax 08

Introduction ¢Meaning of tax, types of taxes and cannons of taxation, Important definitior
assessment year, previous year including exceptions, assesses, person, income, casual incom
total income, Total income, Agricultural income, Tax Rates40d New Regimes). Exemptedomes
of individuals under section 10.

Module-2: AssessmenProcedureand IncomeTaxAuthorities 08

Meaning of Assessment- Typesof Assessmert Regular Assessment Self Assessment¢ Best
JudgemeniAssessmentSummaryAssessmeng ScrutinyAssessment, IncomeEscapingh\ssessment
- PermanentAccountNumber-Meaning,Procedurefor obtainingPANandtransactionswvere quoting
of PANiscompulsorylncomeTaxAuthoritiestheir Powersandfunctions.CBDTCITand AO.

Module- 3: Residential Statusind Incidence of Tax 10

Introduction ¢ Residentiaktatusof anindividual.Determinationof residentialstatusof an individual.
Incidence of tax or Scope of Total income. Problems on computation of Gross total Income of an
individual (Deductions U/S 80 excluded)

Module-4:Incomefrom Salary 18

Introduction - Meaning of SalaryBasis of charge DefinitiogSalary, allowances, Perquisites, ar
profits in lieu of salary Provident Fund Retirement Benefitg Gratuity, pension and Leave salary
Deductions U/S 16 and Problems on Computation of Tiexaalary.

Module No.--5: Incomefrom HouseProperty 12

Introduction- Basis of chargeDeemed ownersHouse property incomes exempt frot@x, Vacancy
allowance and unrealized rent. Annual Valeetermination of Annual ValueDeductions U/S 24
from Net OAnnual ValueProblems on Computation of Income from House Property.
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SkillDevelopmentActivities:
1. Prepareslabrateschartfor different IndividualassessefOldRegime)
2.  Listout any6 Incomesexemptfrom tax undersection10 of an Individual.
3. Drawanorganizationchartof IncomeTaxAuthorities.
4. Preparethe chartof perquisitesreceived byanemployeein anorganization.
5

Prepare the chart of Computation of Income under House Property.

Booksfor References:
1 MehrotraH.CandT.S.GoyaDirecttaxes,SahithyaBhavanPublication Agra.
1 VinodK.SinghaniaDirectTaxesTaxmarPublicationPrivateLtd, New Delhi.

1 GaurandNaranglLawand practiceof IncomeTax,KalyanPublications|.udhiana.

1 BhagawathPrasadDirectTaxes.
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Nameof the Program:Bachelorof Busines®dministration (BBA)
CourseCode: BBA 5.3
Nameof the CourseBankingLaw andPractice

CourseCredits No.of hoursper TotalNo.of Teachindours
week
4 Credits 4 hours 56 hours

PedagogyClassrooniectures,tutorials, GroupdiscussionSeminar,Casestudie: field

work etc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto:

a)Understandhe legalaspectsof bankerand customerrelationship.

b) Openthe different typesof accounts.

c) Describethe variousoperationsof banks.

d) Understandhe different typesof crossingpf chequesandendorsement.
e)Understandingf different typesof Epayments.

Syllabus: Hours

ModuleNo.1:Bankerand Customer 16

A) Banker and Customer Relationship: IntroductmMeaning of Banker& Customer; General ar
Special relationships between Banker & Customer, (Rights and Obligationsof Banker & Custon

B) Customers and Account Holders: Types of Customer and Account Hqld&nscedure and
Practice in opening and operating the accounts of different types of custogridinsor, Joint Account
Holders, Partnership Firms, Joint Stock Companies,

ClubsNonResidentAccount¢ NRI& NREAccounts.

ModuleNo.2: BankingOperations. 08

Meaningg Duties and Responsibilities of Collecting Banker, Holder for Value, Holige @ourse;
Statutory Protection to Collecting Banker.

Module No. 3: PayingBanker 12

Meaningc Precautiong; Statutory Protection to the Paying Banker; Cheggé€xossingof Cheques
Types of Crossing; Endorsementdeaning, Essentials and Kinds of Endorsement; Dishono|
Cheque- Grounds for Dishonor of cheque.

ModuleNo.4:LendingOperations 12

Principles of Bankending Kindsof lending- Loans Cash Credit, OverdrafBills Discountingd,etters
of Credit. Types of securities and Methods of creation of charge, Secured and Unsecured Ad\
Procedure- | 2dza Ay 33 9 RdzOlF GA2Y JIPsfferming 3\&sat QRPRA): Nearing
circumstances & impact; Government Regulations on Priorititenfor commercial banks.

ModuleNo.5:Banking Innovations 8

New technology in Banking Eservicesg plastic cards . Internet Banking, ATM basedservices, E
MICR, RTGS, NEFT, DEMAT, IMPS UPI , AADHAR enabled payment systerValésZDd E
application based payment systems, Role of artifioielligence in banks, Block ChagiMeaning and
features.
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SkillDevelopmentActivities:

1.

a s~ b

Collectandpastepayin slipfor SBA/c and Currenta/c.

Drawa specimerof acrossedcheque.

Listout different typesof customersand collectKY@ocumentsrequiredfor loan
Listout variousfee-basedservicesffered by a bankin yourlocality

Listout applicationbasedpaymentsystemsprovidedby a commerciabank.

Booksfor References:

=2 =2 =2 =4 A4 A A

Gordon& NatarajanBankingrheoryLawandPractice HPH.
MaheshwariS.N.Banking.awand Practice VikasPublication.
KothariN.M: Lawand Practiceof Banking.
TannanMl.L:Banking.awandPracticein India,Indian LawHouse
S.P SrivastavaBankingTheory& Practice AnmolPublications.
SheldorH.P:Practiceand Lawof Banking.
NeelamCGulati:Principlesof BankingManagement.
Dr.AliceMani: Banking-awandOperation,SB.
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Nameof the Program:Bachelorof Business\dministration (BBA)

Finance Elective

CourseCode:FN1
Nameof the Course:AdvancedCorporateFinancialManagement

CourseCredits No.of hoursperweek TotalNo. of Teachindours

3 Credits 4 hours 56 hours

PedagogyClassrooniectures,tutorials, GroupdiscussionSeminar,Casestudies& field worketc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto:
a) Understandanddeterminethe overallcostof capital.
b) Comprehendhe different advancedcapitalbudgetingtechniques.
c) Understandhe importanceof dividenddecisionsanddividendtheories.
d) Understandcurrentassetmanagement.

Syllabus: Hours

ModuleNo.1: Costof Capital 12

Cost of Capital: Meaning and DefinitiQisignificance of Cost of Capital'ypes of Capital

Computationof Costof Capitalg SpecifiaCostq Costof Debt¢ Costof PreferenceShareCapitalg Cost
of Equity Share CapitalWeighted Average Cost of Capital (Book Value and Market Value Wejght
Problems.

ModuleNo.2: CapitalStructure Theories 08

The Net Income Approach,The Net OperatingIncome Approach, Traditional Approachand MM
Hypothesis; Problems on all the approaches.

Module No. 3: RiskAnalysisn CapitalBudgeting 12

Meaning of Risk and Risk AnalysiSypes of Risks Risk and Uncertaintg Techniques of Measurin
Risks; Risk adjusted Discount Rate Appro@cBGertainty Equivalent ApproaaiProbability Approach

Standard Deviation and Coefficient of Variation Theory and Problems. Sensitivity Analysisand

DecisionTreeAnalysigtheoryonly).

ModuleNo.4:Managementof CurrentAssets 14

Introduction ¢ Significance of Current AssetdMeaning of Cash and Cash Manageme@bjectives,
Motives of Holding CasthMeaning and Definition of Receivable€ost of Maintaining Receivableg
Factors influencing the size of Receivablé3bjectives 6 Receivables Managemeit Problems on
Debtors Turnover Ratio, Average Collection Period, Creditors Turnover Ratio, Average Paymen
Inventory Management; Meaning and Definition of Inventorg Elements of InventoryMotives of
holding the Inventory ¢ Costsassociatedwith Inventory ¢ Techniquesof Inventory Management
(ConceptOnly)

ModuleNo.5: DividendDecisionand Theories 10

Introduction - Dividend Decisions: Meaning Types of Dividendg Types of Dividends Polices
Significance of Stable Dividend Poli®eterminants oDividend Policy; Dividentheories: Theories ¢
Relevance; 2 £ 1 SNNR&A a2RSt FyR D2NR2Y Qag TheaViRI&odiglighH
(MM) Hypothesis Problems.
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SkillDevelopmentActivities:
1. ListanySixinventorytechniques.

2.Computethe specificcostandweightedaveragecostof capitalof anorganizationwith imaginary
figures.

3. Prepareémaginarydatarelatingto dividendpoliciespracticedby anytwo companies.
4. Calculatehe different ratiosunderreceivablemanagementsingimaginaryfigures.

5.CompareNetincomeApproachandNet OperatingincomeApproach.

Booksfor References:

| M PandeyFinanciamanagementyikaspublications New Delhi.
AbrishGuptha,FinanciamanagementPearson.

Khan& JainBasid-inanciaManagement,TMH,New Delhi.

SN MaheshwariPrinciplesof FinanciaManagement SulthanChand& SonsNewDelhi.
Chandra& ChandraD Bose Fundamental®f FinanciaManagementPHINew Delhi.
RaviM Kishore FinanciaManagement,TaxmarPublications
Prasann&handraFinanciaManagement,TheoryandPractice , TataMcGrawHill.

=4 =4 =4 4 4 -4 -4

PagelOof 42



Nameof the Program:Bachelorof Busines®dministration (BBA)
Marketing Elective

CourseCode:MK 1
Nameof the CourseConsumemBehaviourand Market Research
CourseCredits No.of hoursper TotalNo. of Teachindhours
week
3 Credits 4 hours 56 hours

PedagogyClassroomectures,tutorials, GroupdiscussionSeminar,Casestudies&field work etc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill beableto:
a) Understandingf ConsumeBehaviotowardsproducts,brands,andservices.
b) Establisihe relevanceof consumeltbehaviortheoriesandconceptstomarketing
decisions.
c) Implementappropriatecombinationsof theoriesandconcepts.
d) Understandingpf marketresearchprocess
e) Understandingf DataAnalysisandreportingin marketresearch.

Syllabus: Hours

Module -1: Introduction to ConsumerBehavior 12

Introduction to Consumer Behaviouwr A managerial & consumer perspective; Need to stud
Consumer Behaviour; Applications of consumer behaviour knowledge; Models of Consu
Behaviour EngelKollatBlackwell (EKB) Model, Howard Sheth Model, Nicosia Modakuener's
decisionmaking process.

Module-2: ConsumeBuyingBehaviour 14

Individual determinants Consumer needs & motivation; personality and selhcept; consumer
perception; learning & memory; nature of consumer attitudes; consumer attitude formation ar
change.Environmentaldeterminants Cultural influences- Socialclass- Referencegroupsand
familyinfluences- Opinionleadershipandthe diffusionof innovations.

Module-3: Market Research 08

The nature of marketing research and its applications, types of Market Resedxploratory,
Descriptive and Causal; The Market Research prag&sfining the problem, Developing the plan,
Collection and Analysis of data, Findings and Conclusion.

Module-4: Data Collection 12

Typesof Data Primaryand Secondaripata,Collectingdata¢ Censusand Samplingnethod.

Research Methodg Qualitative Research Method Interview, Focus Group and Observations)
Quantitative Research MethodsSurvey and Experiment Tools for Data Colleetf@uestionnaire
and Schedules Difference between questionnaire and Schedules.

Module-5: Data Visualization,Analysisand Reporting 10

Data Visualisation using excel (bar diagram and pie chart). Preparation of Data Tablesdoptive
Statistics. Data analysis techniquesrerage, ttest, ztest, ChiSquare, and ANOV{nly meanings).
Reports: Types of reports, Layout of reports.
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SkillDevelopmentActivities:
1. Prepareadiagramshowinganyonemodelof consumetbehaviour.

2. Designaquestionnaireto collectinformation on consumersatisfactionon a specificproduct of
your choice

3. Prepareamarketsurveyreport with imaginaryinformation.
4. Write areport on the marketingproblemfacedby an organization.
5. Preparea chart showingthe Diffusionof Innovation

Booksfor References:

I Leon.G.Schiffman& LeslveLazeKanuk:Consumebehaviour:6thEdition:PHI,New Delhi,
2000.

1 Suja.R.NaiConsumebehaviourin Indianperspective FirstEdition,Himalay#&ublishing
House, Mumbai, 2003.

1 Batra/KazmiConsumeBehaviour.

1 David.L.Loudon& AlbertJ.Bitta; ConsumeBehaviour4th Edition,McgrawHill, Inc;New
Delhi,1993.

I K.VenkatramanaConsumeBehaviour SHBP.

=

AssaeHenry;Consumebehaviourand marketingaction; AsianBooks(P)LtdThomsonearning,
6th Edition; 2001.

JayD. Lindquist& M. JoseplISirgy,ShopperBuyerand ConsumerBehaviou003.
BlackwellConsumeBehaviour2nd Edition.

S.A.ChunawallaCommentaryon ConsumeBehaviourHPH.
SontakkiConsumeBehaviourHPH.

= =4 —a 4 -

SchiffmanConsumeiBehaviourPearsorEducation.
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Nameof the Program:Bachelorof BusinessAdministration (BBA)
Human Resource Elective

CourseCode:HRM1
Nameof the CourseHumanResourceDevelopmentand Leadership
COURSEREDITS NO.OFHOURSPBEREEK TOTAINO.OFTEACHINEOURS
3 CREDITS 4 HOURS 56 HOURS

PedagogyClassroomlectures, tutorials, Group discussion,Seminar,Casestudie& field
work etc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto:
a)Understandhe needof HRD.

b) Comprehendhe frameworkof HRD.

¢) Understandhe modelsfor evaluatingthe HRD.

d) Analysdlifferent leadershipstyles,types,patternsandfunctions.

e) Demonstratean understandingpf variousleadershipapproachedor effectivemanagemenof
people.

SYLLABUS: HOURS

ModuleNo.1: Introduction to HRD 12

Introduction ¢ Meaning and Definition of HRD, objectives of HRD, Need for HRD, Function qf K
Development function, Maintenance Function, control function. HRD strategies, Role
Responsibilities of HRD Manager, Qualities of HRD Manager

Module No. 2: Trainingand Development 14

Objectives, Assessing HRD needs, Difference between Training and Development, Method of t
(on the job and off the job training), Training Proces$¢eed Assessment, Deriving the instruction
objectives,designingthe training and developmentprogram, Implementationof the
TrainingProgram Evaluatiorof TrainingProgram Obstaclego effectivetraining.

Module No.3: EvaluatingHRDProgram 10

Introduction¢ Models and Frame work of Evaluation, Purpose of HRD evaluation, Data Colfectid
HRDprograms.CareerManagement& Development¢ defining careerconcept, stagesof life and
career development, process of career management, career development practices and acti
Issues in career development.

Module No.4: Leadershigrom ManagerialPerspective 10

Leadership: Nature and Significance of leadership, Qualities of an effective leader, Personal
and Ethical behaviour in leadership; Leader v/s Manager; Authority v/s Leadership; Formj
Informal leadership; Different roles of leaders; Differentdis of leadership.eadership Skills.

Module No. 5: LeadershipTheoriesand Styles 10

Leadership Theories Great man Theory, Trait Theory, Situational Leadership Theory, Transact
[ SFRSNAKALE C¢NIYyaF2NNIOAZ2YIE [ SFRSNAKALI ¢K
styles: a)Autocraticleadershipp) Bureaucratideadership, cpemocratideadershipd) LaisseZaire
leadership e) Transformational Leadership, f) Charismatic Leaderstepts and demerits of each
leadership style.
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SkillDevelopmentActivities:

1. Prepareatraining schedulefor acompanywith imaginarydetails.
2.Listthe role andresponsibilitief HRtrainer.

3 Drawmanageriabrid asgivenby Blakeand Mouton.

4. Listthe possiblechallengedor careerdevelopmentfor Women.
5. Listout the traits of anautocraticleader.

Booksfor References:

T
T

=

=

Werner& DesimoneHumanResourcéevelopmentCengagé.earning.

William E.Blank,Handbookfior DevelopingCompetencyBasedT rainingProgrammesPrentice-
Hall, New Jerse

UdayKumarHaldar,HumanResourcéevelopmentOxfordUniversityPress.

SrinivaKandula StrategicHumanResourcdevelopmentPHILearning.
Nadler,Leonard:CorporateHumanResourcdevelopmentVanNostrandReinhold ASTDNew
York.

Rao,T.VandPareekUdai:Designingand ManagingHumanResourcesystemsOxfordIBHPub.
Pvt. Ltd., New Delhi, 2005.

Rao,T.V:Readingsn HRD OxfordIBHPub.Pvt.Ltd.,NewDelhi,2004.

Viramani,B.Rand Seth,Parmila:EvaluatingManagementDevelopmentVisionBooks,New Delhi.
Drucker Foundatioi(Ed.), Leading Beyonide Walls, San Francisco: JosBags10. Al Giniand
RonaldM. Green Virtuesof Outstanding_eadersi_eadershimnd CharacterJohnWiley & Sons
Inc.

SBalasubramanianfheArt of Busines$.eadershig; IndianExperiencesSagePublications.
GaryYuklandNishantUppal,Leadershipn OrganisationEightEdition,PearsorPublication.
13.AndrewDurbin, LeadershipResearcliindings,practiceandskills, biztantra
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Nameof the Program:Bachelorof Busines®\dministration (BBA)

Business Data Analytics Elective

CourseCode:BDA1
Nameof the CourseFinancialAnalytics

CourseCredits No.of hoursperweek TotalNo. of Teachindours

3 credits 4 hours 56 hours

PedagogyClassrooniectures,tutorials, GroupdiscussionSeminar,Casestudies& fieldwork
etc.

CourseOutcomes:Onsuccessfutompletionstudentwill demonstrate:
a) Analyzeandmodelfinancialdata.
b)  Accesshe different opensourcedomains.
c¢) Evaluateandbuild modelontime seriesdata.
d) Executehe statisticalanalysiausingpython.

Syllabus: Hours

Module No. 1: Introduction to FinancialAnalytics 08

Introduction: Meaningimportance of Financial Analytics UdesaturesDocuments used in Financial
Analytics: Time value of moneyDiscounted and Nodiscounted (computation using Excel).

Module No.2: Accesdo FinancialData UsingLatestTechnology 10

Public domain data base (RBI, BSE, NSE, Google finance), Prowess, downloading data from
Yahoo finance. IMF antforld Bankdata base, Kaggle, Bloomberg, FINTECH companies (ROBO),
trade).

Module No. 3: Introduction to TimeSeriesModeling 12

Meaning of Datatypes of datatime series, panel, cross sectiof@mponents of Time seriesdata
Simple time series concepgsnoving average, exponential moving, WMA (TheoryRrattices), data
- differencing, logarithm, lagging, stationary v/s nonstationary data (detadeglanation with
examples) computing return series data (simple returns and logarithmreturns) (using Excel).

ModuleNo.4:Introduction to Python 12

Installation of Python, types of data and structures, basic analysisusing NUMPY and PANDASs
(financial examples), and data preparation for time series data.

ModuleNo.5: Pythonfor Finance 14

Descriptive statistics, Time series graphs in Python, understanding between correlatiory
covariance, basics of regression and its assumptions, Stationary arglatamary data, basics of Tim
series using Python. Credit default using binary logisticassion.
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SkillDevelopmentActivities:

1.

2
3.
4

Explairthe Differenttypesof trendsin time seriesdata.
Explainthe assumption®f regressions.

Listout publicdomaindatabase.

Listout recentFINTECEompanies.

Booksfor References:

1

= =4 -4 A4 -—a -2

Pythonfor finance:Yveshil pisces

Handson Dataanalysisvith PandasStefaniemolin.

Handson Pythonfor finance, KrisiNaik,Packt
PythonForFinance,YuxingYan, Packt

MasteringPythonfor Finance JamedMa WeimingPackPublishing

FinanciaReportingand FinanciaStatementAnalysisM Hanif, AMukherjee,McGrawHill

HaskelFinanciaDataModellingandPredictiveAnalytics PavelRyzhovPACKT
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Nameof the Program:Bachelorof BusinessAdministration (BBA)
Logistics And Supply Chain Management Elective
CourseCode: BBASCML

Nameof the CourseFundamentalof SupplyChainManagement

Coursecredits No. of hoursper week Totalno. Ofteachinghours

3 credits 4 hours 56 hours

PedagogyClassroomectures,Casestudies,GroupdiscussionSeminar& field work etc.

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto
a) Understandhe fundamentalsof Logisticand SupplyChainManagement
b) Comprehendhe relationshipbetweencompetitivestrategiesandsupplychainstrategies
c) Analysehe latesttrendsandchallengesn the field of Logisticand Supplychainmanagement
d) Understandhe bestpracticesn SCM

SYLLABUS: HOURS
Module: 1 Introduction to SupplyChainManagement: 14
Concept of Supply Chain and Supply Chain Management, Importance of SCM, Focus areas if
Chain Management, Functions of SCM, Decision phases in Supply chain Management, Process
Supply Chain Cycle view and puspull view, Drivers of SCM, Eneats in Supply Chain Managemen|
Conceptof Integrated supply chains, Autonomous Supply CHaupplychain model and Value chair|
model; Supply Chain trends and challenges in India

Module: 2 Introduction to LogisticsVManagement: | 12
Meaning of logistics and Logistics Management, Logistics management and Supply Chain manag
Elementsof Logistic Management, Typ&sT [ 2 3Aa G A 0aT { S BISy¥rs iw Dbgisticd;
Benefits of Logistics; Role of Logistics in Supply Chain; Role of Government in Logistics.

Module: 3 DemandManagementin SupplyChain | 10

Conceptof demandin SCM,Typesof demand,Roleof demandforecastingin supplychain, Forecasting
methods,Basicapproachto DemandForecastingCollaborativeplanning forecastingandreplenishment
(CPFR), Aggregate Planning in a Supply Chain, CODP( Customer order decouplq\gguisf)ts only

Module: 4 Operationsmanagementin Supplychain 10

Role of production in BusinessConcepts of Mass production, Lean manufacturing, Ag
manufacturing, Quick Response manufacturing; Differences between Mass production and
production;

Key conceptsin Lean manufacturing Basicelements of Lean manufacturing, Benefits of Lean
manufacturing (case study Toyota Production System) Lean manufacturing and Supply
management.

Module: 5 StrategicFitin SupplyChainManagement 10

Competitive Strategies and Supply chain Strate@éstegic Fit between competitive strategy and
supply chain strategy, Steps in achieving strategic fit, Obstacles to achieving Strategic Fit.
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SkillDevelopmentActivities:

1. Drawa flow chartshowingthe basicsupplychainand extendedsupplychainfor aFMCGCompany
2. Drawa chartshowingthe Cycleview of supplychain

3. Discusghe caseof the Dabbawalasof Mumbaiandtheir supplychainsuccesstory

4. Studythe ToyotaProductionsystemandhighlighttheir specialSCMpractices.

5. Discusghe risksin the managemenbf the supplychain.

Booksfor Reference:

1 SunilChopra& PeterMeindl, SupplyChainManagemeniStrategy Planningand Operation,PHI

1 R.BHandfieldand E.LNicholsJr.Introductionto SupplyChainManagementPrenticeHall,1999.

1 Dr.R.PMohanty& Dr.S.GDeshmukhEssential®f SupplyChainManagementJaicoPublishingHou

1 D.KAgarwal SupplyChainManagement Strategy Casesind BestPracticesCengage

1 DavidSimchLevi,PhilipKamiusky,EdithSimtlevi, Designing&ManagingtheSupplyChain,McGrawHill
1 RahulV Altekar,SupplyChainManagemen¢Conceptsand Cases,PHI

1 SridharaBhat,SupplyChainManagementHPH

1 Milind M Oka,SupplyChainManagementEverestublishingHouse.

1 Donald.J.Bowersox& Donald.J.ClossLogisticaManagememtTheintegratedSupplyChainProcess,

TATA MeGraw Hill
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Name of the Program: Bachelor of Business Administration (BBA)

Course Code: BBA 5.6(A) Vocational
Nameof the CourseINFORMATIONECHNOLOGYORBUSINESS

CourseCredits No. of Hoursper Week TotalNo. of TeachingHours

4 Credits 4 Hrs. 56 Hrs.

Pedagogy/ f | a a NeRt@re tQtarials, Group discussion,Seminar,Casestudies.

CourseOutcomes:Onsuccessfutompletion Studentwill demonstrate;
a) Understandhe fundamentalsof informationtechnology
b) Understandusageof informationsciencen business.
c) Learncoreconceptsof DatabaséMlanagementsystems

d) Understandinghe usageof MSExceln Business.
e) Awarenessaboutlatesttrendsin IT.

Syllabus Hours

Module No. 1: Information Technologyand Information System 10

Introduction to IT,Introduction to IS, Difference be IS and IT, Need for Information Syst
Information Systems in the Enterprise, Impact of Information Technology on Business (Bus
Data Processing, Intra and Inter Organizational communication using network techno
Businesgprocessand Knowledgeprocessoutsourcing) Managersand Activitiesin IS, Importance
of Information systems in decision making and strategy building, Information systems
subsystems.

Module No.2: Subsystem®f Information System \ 12

Transaction Processing Systems (TPS), Management Infornsatsoem (MIS), DecisionSupporf
Systems (DSS), Group Decision Support System (GDSS), Executive Information System (EI
System (ES), Features, Process, advantages and Disadvantage&iiRsie systems in Decisior
making process.

Module No. 3: DatabaseManagementSystem \ 14

Introduction to Data and Information, Database, Types of Database models, Introdtecid@MS,
Difference between file management systems and DBMS, Advantages and Disadvantag
DBMS, Data warehousing, Data mining, Application of DBMS, Introduction to MS Access,
Database,Create Table, Adding Data, Formsin MS Access, Reports in MS Access.

Module No. 4: Microsoft Excelin Business | 14

Introduction to MS Excel, features of MS Excel, Cell reference, Format cells, Data Valid
Protecting Sheets, DatAnalysis in Excel: Sort, Filter, Conditional Formatting, Preparing Ch
Pivot Table, What if Analysis(Goal Seek, Scenario manager), Financial

Functions: NPV, PMT, PV,FV, Rate, IRR, DB,SLNo§iBIl FunctionsIF, AND, OR,ookup
Functions: \Lookup, H Lookup, Mathematical Functions, diedt Functions.

Module No.5: RecentTrendsin IT 05

Virtualization,Cloudcomputing,GridComputingJnternet of Things GreenMarketing,Atrtificial
Intelligence, Machine Learning.
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SkillDevelopmentsActivities:
1. Stepsn CreatingDatabaseTablesFormsand Reportsin MSAccess.
Stepsn Creatingdifferent typesof chartsin MSExcel
Stepsin CreatingWhatif analysisn Excel
Stepsn summarizinglatausingPivotTable
Stepgo createV LookupandH Lookugunctions
Listthe financialfunctionswith syntaxandexamples.
Stepsin validatingDatain MsExcel
8. Stepsn creatingConditionalFormattingin Excel.

N Ok wN

Booksfor Reference:

1 LauaorKenneth& LandonJane,'Managementinformation SystemsManaginghe Digital
firm", Eighth edition, PHI, 2004.

1 UmaG.Gupta,"ManagementinformationSystems; A ManagementPrespective”,
Galgotia publications Pvt., Ltd., 1998.

1 LouisRosenfelndPeterMorville,"Information Architecturefor the World wide Web",
O'Reilly Associates, 2002.

C.S.V. Murthy: Managementinformation SystemsHPH
StevenAlter, "Information Systemsg A ManagementPerspective" PearsonEducation,2001.

UmaGupta,"Information Systems Success 21stCentury”,PrenticeHallof India,2000.

= =A =2 =2

RobertG.Murdick,JoelE.RossandJamesR.Claggett,'Information Systemgor Modern
Management", PHI, 1994.

1 Introductionto DatabaseSystemsCJDate, Pearson

1 DatabaseManagementiSystemsRaghuramdrishnan,Johannessehrke TATAVIicGrawHIill
3rd Edition.

1 TheDatabaseSystems; TheCompleteBook,HGMolina,JD Ullman,JWidomPearson

=

Databasesystemslesign mplementation,andManagementPeterRob& Carlos
Coronel 7th Edition.

Fundamentalsof DatabaseSystemsEImasriNavrate PearsonEducation
Introduction to DatabaseSystemsC.J.Datd?earsonEducation

Microsoft Acces013Stepby Stepby Cox,Joycel.ambert,Joan.

=A =2 =A =4

ExceR019All-In-One:Masterthe newfeaturesof ExceR019/ Office365 (EnglishEdition)
by Lokesh Lalwani

1 MicrosoftExceR016- DataAnalysisand Busines$/odelingby WaynelL.Winston(Author)
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Nameof the Program:Bachelorof BusinessAdministration (BBA)
Course Code: BBA 5.6 (B) Vocational
Nameof the CourseDigital Marketing

CourseCredits No. of Hoursper Week TotalNo. of TeachingHours

4 Credits 4 Hrs. 56 Hrs.

PedagogyClassroomgecture, Casestudies, Tutorial Classesroupdiscussions,
Seminar & field work etc.,

CourseOutcomes:Onsuccessfutompletion of the course the & U dzR il lie Ab@ to
a) Gainknowledgeon DigitalMarketing, Emailmarketingand Contentmarketing.
b) UnderstandSearchEngineOptimizationtools andtechniques
¢) Gainskillson creationof GoogleAdWords& GoogleAdSense
d) Gainknowledgeon SociaMediaMarketingandWeb Analytics.
e) Gainknowledgeon YouTubeAdvertising& Conversions.

Syllabus: Hours

Module No. 1: Introduction to Digital Marketing 12

Introduction- Meaning of Digital Marketing, Need for Digital Marketing, Digital Marketing Platfor|
Digital Marketing students, professional and Business Email Marketing :Importancemail e
marketing, email Marketing platforms, Creating-raailers, Crating a Contact Management anc
Segmentation Strategy, Understandingnail Deliverability & Trackingmails, How to create Effective
& Unique email Content, Outlining the Design of Your Marketingn&ls, Open rates and CTR of ¢
mail, Drive leads from-mail, What are opin lists , Develop Relationships with Lead Nurturing
Automation Content Marketing: Understanding Content Marketing, Generating Content Id
Planning a Longerm Content Strategy, Building a Content Creation Framework, BecomingetivEff
Writer , Extending the Value of Your Content through Repurposing, How to Effectively Pro
Content, Measuring and Analyzing Your Content.

Module No. 2: SearchEngineOptimization (SEO) \ 10

Search Engine Optimization (SEO):Meaning of SEO, Importance and Its Growth in recent
Ecosystem of a search Engine, kinds of traffic, Keyword Research & Analysis (Free and Pai(
Extension), Recent Google Updates & How Google Algorithms woiRkadgerOptimization (OPQ)if-
Page Optimization Misc SEO Tools: Google Webmaster Tools, Site Map Creators,-lBisede
analysis tools, Page Rank tools, Pinging & indexing tools, Dead links identification tools, Opf
explorer, Domain information/whds tools, Quick sprout, Google My Business.

Module No. 3: GoogleAdWords& GoogleAdSense \ 12

Google AdWords: Google Atlords Fundamentals, Google AdWords Account Structure, |
terminologies in Google AdWords, How to Create an AdWords account, Different Types of Ad)
and its Campaign & Ads creation process, Ad approval process, Keyword Magsh, titeyword
targeting & selection (Keyword planner), Display Planner, Different types of extensions , Cr¢
location extensions, Creating call extensions, Create Reastgamsions, Bidding techniquedManual
/ Auto , Demographic Targeting / Bidding, @RGSed, CPA based & Chslsed accounts., Googl€
Analytics Individual Qualification (GAIQ).

GoogleAdSensetUnderstandingad networksand AdSense'timitations, Learningvhich situationsare
best for using AdSense, Setting up an AdSense account, Creating new ad units, Displaying g
website, Configuring channels and ad styles, Allowing and blocking ads , Reviewing the A(
dashboard, Running AdSense reports and custom reports, rixgpalata, Reviewing payee anc
account settings.
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Module No. 4: SocialMedia Marketing (SMM)& Web Analytics \ 12
Social Media Marketing (SMM) Facebook Marketing, Twitter Marketing, LinkedIn Markebogle
plus Marketing, YouTube Marketing, Pinterest Marketing, Snapchat Marketing, Instagram Mar
Social Media Automation Tools, Social Media Ad Specs The ROI in Social Media Marketing,
Dashboards, Reputation management Web Analytics: Téwd n& importance of Web Analytic
Introducing Google Analytics, The Google Analytics layout , Basic Reporting, Basic Camp
ConversiorTrackingGoogleTagManager, SociaMedia Analytics, SocialCRM& Analytics,Other Web
analyticstools, Makingbetter decisionsCommormistakesanalystanake.

Module No.5: YouTubeAdvertising (VidecAds)& Conversions 10

YouTube Advertising (Video Ads): YouTube advertising? ,Why should one advertise on Yol
Creating YouTube campaigns, Choose the audience for video ads, Instream ads, In videseadsh)
ads, Indisplay ads, Measuring your YouTube ad performandgeleads and sales from YouTube {
Conversions: Understanding Conversion Tracking, Types of Conversions, Setting up Conversion
Optimizing Conversions;Trackoffline conversions,Analyzingconversiondata, Conversion
optimizer.

SkillDevelopmentActivities:
1. Explairthe keydigital marketingactivitiesneededfor competitivesuccess.
2. Examinghe conceptof DigitalMedia andbenefitsto be derived.
3. Recognis¢he corefeaturesof CRMandretention programmes
4. Identify the metricsusedin digital marketing.
5. Organiséhow we canlimit the marketingmaterialswe getthroughe-mail.

Booksfor Reference:

1 UnderstandindIGITAMarketing,Marketingstrategiesor engaginghe digitalgeneration
Damian Ryan & Calvin Jones
TheArt of DigitalMarketing: TheDefinitive Guideto CreatingStrategidoy lan Dodson
Internet Marketing:apracticalapproachByAlanCharlesworth
SociaMediaMarketing:A StrategicApproachByMelissa Barkem)onaldl. Barker,Nicholas
F.Bormann KristaE Neher

= =4 =4 4
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Name of the Program:Bachelorof BusinessAdministration (BBA.)

CourseCode:BBA.6.1

Nameof the Course:Businesd.aw

CourseCredits No. of hours per week

Total No. of teachinghours

4 Credits 4 Hrs.

56 Hrs.

Pedagogy:Classroomlectures, Case studiesT utorial classesGroup discussionSeminar&field

work etc.,

CourseOutcomes:Onsuccessfutompletionof the course the students wilbe ableto

a) Comprehendhe lawsrelatingto Contractsandits applicationin businessactivities.

b) Comprehendhe rulesfor Saleof Goodsandrightsanddutiesof abuyeranda
Seller.

¢) Understanadhe importanceof Negotiable Instrumenfctandits provisionsrelatingto
Cheque and other Negotiable Instruments.

d) Understandhe significanceof ConsumeProtectionActandits features

e) Understandthe needfor EnvironmentProtection.

Syllabus:

Module No. 1: Indian ContractAct, 1872 16

Introduction ¢ Definition of Contract, Essentials of Valid Contract, Offer and acceptan
consideration, contractual capacity, free consent. Classification of Contract, Discharge of acont
Breach of Contract and Remedies to Breach of Contract.

Module No. 2: TheSaleof GoodsAct, 1930

Introduction- Definition of Contract of Sale, Essentials of Contract of Sale, Conditions and Warran
Transfer of ownership in goods including sale by a-oner and exceptions. Performancef
contract of sale- Unpaidseller, rights of an unpaid seller againstthe goodsand

againstthe buyer.

Module No. 3: NegotiablelnstrumentsAct 1881 12

Introduction ¢ Meaning and Definition of Negotiable InstrumergsCharacteristics of Negotiable
Instruments¢ Kinds of Negotiable InstrumentsPromissory Note, Bills of Exchange and Chequg
(Meaning, Characteristics and typeslParties to Negotiable Ingtmentsc¢Dishonour of Negotiable
Instrumentsg Notice of dishonour, Noting and Protesting.

Module No. 4: ConsumerProtection Act 1986 08

Definitions of the termg Consumer, Consumer Dispute, Defect, Deficiency, Unfair Trade Practi
and Services, Rights of Consumer under the Act, Consumer Redressal Agerstigs Forum, State
Commission and National Commission.

Module No. 5: Environment ProtectionAct 1986 08

Introduction - Objectivesof the Act, Definitionsof Important Terms¢ EnvironmentEnvironment
Pollutant, Environment Pollution, Hazardous Substance and Occlypers of Pollution, Powers of
Central Government to protect Environment in India.
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Skill DevelopmentsActivities:

1.

5.

Explainthe caseof & / | WakbblicSmokeBall/ 2 Y LJl-cgse €

2. Explairthe caseof & a 2 KBlbNév/s DharmodaD K2 &4 S ¢ @
3.
4. Listatleast5itemswhichcanbe categorizecasW K | T | INGRE® & iicopr@iriyo

Brieflynarrateanyone caselaw relatingto minor.

Environment Protection Act.
Listout anysixcybercrimes.

CasesTherelevantlegalpoint, factsandthe judicial decisionrelatingto the following 10 caselaws are
to be specifically dealt withg

1. BalfourVsBalfour

2. CarlillVsCarbolicSmokeBallCompany

3. FelthousevsBindley

4. LalmanShuklaVs.Gauridutt

5. Durgaprasad/sBaldeo

6. Chinnayya/sRamayya

7. Mohiribibi Vs.Dharmodasshosh

8. RanganayakammdsAlvarChetty

9. HadleyVsBaxendale

Booksfor Reference:

T

E ]

= =4 =4 4 4 4 4 8 8 4 2

M.C.KuchhalandVivekKuchhalBusines.aw,VikasPublishingHouse,New
Delhi.

AvtarSingh Busines&.aw,EasterrBookCompanyl.ucknow.
RavinderKumar,LegalAspectsof BusinessCengagd._earning
SNMaheshwariand SKMaheshwari Busines¢.aw,NationalPublishingHouse,
New Delhi.

AggarwaBK,Businest.aw,GalgotiaPublishersCompanyNew Delhi
BhushanKumarGoyaland JainKinneri,Businesd.aws,InternationalBookHouse
SushmaArora, Businesd_aws, TaxmannPublications.
AkhileshwarPathak,LegalAspectsof BusinessMcGrawHill Education,6thEd.
P CTulsianandBharatTulsian Business.aw,McGrawHill Education
Sharma,J.”Rind Sunain&anojiaBusinessaws AneBooksPvt.Ltd.,NewDelhi
K.RamaRaoandRaviS.P.Businesfkegulatoryrramework. HPH
N.D.Kapoor,Businesd.aws,SultanChandPublications

K. AswathappaBusinesd.aws,HPH,

Information TechnologyAct/Rules2000, TaxmannPublicationsPvt. Ltd.
Chanda.P.RBusinesd_aws,GalgotiaPublishingCompany

Page24 of 42



Nameof the Program:Bachelorof BusinessAdministration (BBA)
Course CodeBBA 6.2

Nameof the Course:IncomeTaxc Il

CourseCredits No. of hoursper week TotalNo. of Teachinghours

4 Credits 4 Hrs. 56 Hrs.

PedagogyClassroomectures,tutorials, GroupdiscussionSeminar,Casestudies& field work etc.,

CourseOutcomes:Onsuccessfutompletion of the course the studentswill:
a) Understandthe procedurefor computationof incomefrom businessandother
Profession.
b) Abilityto computecapitalgains.
c) Computethe incomefrom othersources.
d) Demonstratehe computation oftotal incomeof an Individual.
e) Comprehendhe assessmenprocedureandto knowthe power of incometax authorities.

Syllabus: Hours

Module No. 1: Profits and Gainof Business andProfession 18

Introduction-Meaning and definition of Business, Profession and Vocatiokxpenses Expres
allowed - Expenses Expressiisallowed Allowable losses- Expressly disallowed expenses
losses, Expenses allowed on payment basis. Problems on computatiocoofe from businessof
a soletrading concern - Problemson computation of income from profession: Medical Practitiq
- Advocate and Chartered Accountants.

Module No. 2: CapitalGains | 10

Introduction - Basis forcharge- Capital Assets Typesof capital assets; Transfer-
Computationof capitalgainsg Shortterm capitalgainand Longterm capitalgain- Exemptions
under section 54, 54B, 54EC, 54D and 54F. Problems covering the above sections.

Module No. 3: Incomefrom other Sources | 10

Introduction- Incomes taxable under Head incommgher sources Securities Types of Securities
- Rules for Grossing up. f#erest and cuminterest securities. Bond Washing Transactiens
Computation of Income from other Sources.

Module No.4: SetOff and CarryForwardof Losse® Assessment 10
of individuals.

Introduction ¢ Provisionof Setoff and CarryForwardof LossegTheoryonly) ComputationofTotal
Income and tax liability of an Individual.

Module No.5: AssessmenProcedureand IncomeTaxAuthorities | 08

Introduction- Duedate of filing returns, Filingof returnsby different assesse<filing

of returns, Types of Assessment, Permanent Account NurMbeaning, Procedure for obtaining
PAN and transactions were quoting of PAN is compuyldocome TaxAuthorities their Powers
and duties.
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SkillDevelopmentactivities:

1. Mentionthe procedureinvolvedin the computationof incomefrom profession.

2. Listout the different typesof capitalassetsandidentify the procedureinvolvedinthe
computation of tax for the same.

3. Listout the stepsinvolvedin the computationof incometaxfrom other sourcesandritically
examine the same.

. Listanysixdeductionsavailableundersection80.

5. Prepareaformat for the computationof taxableincomeandtax liability of anindividual

assessee.

Booksfor Reference:

¢ MehrotraH.CandT.S.GoyaDirecttaxes,SahithyaBhavarPublicationAgra.

¢ VinodK.SinghaniaDirectTaxesTaxmarPublication Privatétd, NewDelhi

e GaurandNarangLawandpracticeof IncomeTax KalyaniPublicationLudhiana.
¢ BhagawathPrasadDirectTaxes.
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Nameof the Program: Bachelorof BusinessAdministration (BBA)

Course Code: BBA 6.3

Nameof the Courseinternational Business

CourseCredits

No. of Hoursper Week

Total No. of TeachingHours

4 Credits

4 Hrs.

56 Hrs.

PedagogyClassroonectures,tutorials, GroupdiscussionSeminar,Casestudies& field work etc.,

CourseOutcomes:On successfutompletionof the course the studentswill be ableto:

a) Understandthe conceptof International Business.

b) Differentiate the Internal and Externalinternational Business€Environment.
c) Understandhe differencebetweenMNCand TNC

d) Understandthe role of International Organisationsn International Business.
e) Understandinternational OperationsManagement.

Syllabus: Hours

Module No. 1: Introduction to International Business 12

Introduction- Meaning and definition of international business, need and importance
international business, stages of internationalization, tariffs and -tawiff barriers to

international business.

Mode of entry into international businessexporting (direct and indirect), licensigd franchising,
contract manufacturing, turnkey projects, management contracts, wholly owned manufactu
facility, Assembly operations, Joint Ventures, Third country location, Mergers and Acquis
Strategic alliance, Counter Trade; Foreign investsien

Module No. 2: International Busines€nvironment 12

Overview, Internal and External environmenEconomic environment, Politicahvironment,
Demographic environment, Social and Cultural environment, Technological and Nag
environment.

Module No.3: Globalization | 12

Meaning features,essentiakconditionsfavoringglobalizationchallengego globalization,MNCs,
TNCs Meaning, features, merits and demerits; Technology transfareaning andssues in
technology transfer.

Module No.4: OrganizationsSupportinginternational Business \ 10

Meaning, Objectivesand functions of - IMF, WTO,GATT,GATSTRIM, TRIP;and Regional
Integration EU, NAFTA, SAARC, BRICS.

Module No.5: International OperationsManagement 10

Global Supply Chain ManagemenGlobal sourcing, Global manufacturing strategie
International Logisticsinternational HRM Staffing policy and it's determinants; Expatriatio
and Repatriation (Meaning only).
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SkillDevelopmentsActivities:
1.

a bk~ N

Prepare a chart showing the currencies of different countries.

Analyse the SWOT analysis impact of external factors only on International Business
Prepare a chart showing the modes of entry into global business.

List any 10 Indian MNCs along with their products or services offered.

Visit the website of IMF, WTO, and SAARC and prepare an organization structure.

Booksfor References:

1 RakestMohanJoshi(2011).InternationalBusinessQxfordUniversityPressNewDelhi.
FranciCherunilamjnternationalBusinessPrenticeHallof India
P.SubbaRagq InternationalBusiness HPH
SumatiVarma.(2013).InternationalBusinesglstedi), Pearson.
CharledHill. (2011).InternationalBusinessText& CasesTataMcGrawHill, NewDelhi.
InternationalBusines$®y Danieland RadebauglgPearsorEducation.
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Nameof the Program:Bachelorof Businesshdministration (BBA)

Finance Elective

CourseCode:FN2
Nameof the Course SecurityAnalysisand Portfolio Management

CourseCredits No.of hours perweek TotalNo. of teachinghours

3 Credits 4 hours 56 hours

PedagogyClassroomlectures, Case studiesTutorial classes, Grougdiscussion,Seminar
&field work etc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto:
a) Understanadhe conceptof basicsof Investment.
b) Evaluatehe different typesof investmentalternatives.
c) Evaluateportfolio andportfolio management.
d) Understanadhe conceptof riskandreturns.
e) Understandundamentalandtechnicalanalysis.

Syllabus: Hrs.

ModuleNo.1:Introduction to Investments 12

Introduction- Investment process, Criteria for Investment, types of Investors, Investment, Specul
and Gambling. Elements of Investment, Investment Avenues, Factors influencing selecti
investment alternatives.

Security Market Introduction, functions, Secondary Market Operations. Stock Exchanges in |
Security Exchange Board of India, Government Securities Market, Corporate Debt Marketand |
Market Instruments.

ModuleNo.2: RiskReturn Relationship 08

Meaning of risk, types off risk, measuring risk, risk preference of investors. Meaning of return, mes
of return, holding period of return, Annualized return, expected return, investors attitude towards
and return.

Module No. 3: FundamentalAnalysis 10

Introduction- Investment Analysis, Fundamental Analysis, Macro Economic Analysis, IndustryAna
Company Analysis, Trend Analysis, and Ratio Analysis.

ModuleNo.4: TechnicalAnalysis 12

Meaning of Technical Analysig;undamental vs Technicalnalysis,ChartingtechniquesTechnical
Indicators, Testing Technical Trading Rules and Evaluation of Technical Analysis.

Module No.5: Portfolio Management 14

FrameworkPortfolio Analysis; Selection and Evaluatiog Meaning of portfolio¢ Reasons to hold
portfolio ¢ Diversification analysisa | NJ 2 ¢ A ( & AQsum@ieh&Ppécific modet Risk and return
optimization ¢ Efficient frontier ¢ Efficient portfolos ¢Leveraged portfoliog; Corner portfolios ¢
{ KI NS Qa { Ay 3d Bortfolioevalfdiion eaBuget, { K N1LIJS Q& t SNI2
¢NBey2NDat SNFRNVESHVOR LySNFFR2 NXY | yOS LYRSE®
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SkillDevelopment

1.

aoswN

Identify the keydifferencesbetweenthe GovernmentSecuritieMarketandthe CorporateDebt

Market.

Explairthe differencebetweensystematicandunsystematiaiskand giveexampledor eachrisk.

Drawa structureof fundamentalanalysis.
Drawand explainthree basictypesof chartpatternsusedin technicalanalysis.
Explairthe assumptionsind conclusionsfthea | NJ 2 #drttolioThaory.

Booksfor Reference

=A =4 4 4 -4 -5 -4 -5 -5 -9

A.Brahmiah& P.SubbaRao,FinanciaFuturesand Options,HPH.
SinghPreeti,InvestmentManagementHPHG

AlexandefFundamentabf InvestmentsPearsortd.

HangenModern Investmenttheory. Pearsored.

Kahn:TechnicaAnalysig; Plainand samplePearsorid.
RanganthantnvestmentAnalysisand Portfolio Management.
Chandra&PrasannaManaging Investment TataMc GramHill.
AlexandershampeandBailey¢ Fundamental®f InvestmentsPrenticeHallof India
Newyorkinstitute of Financeg Howthe BondMarket work ¢ PHI.

Mayo InvestmentThomasorhearning
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Nameof the Program:Bachelorof BusinesAdministration (BBA)
Marketing Elective

CourseCode:MK 2
Nameof the Course:Advertisingand Media Management
CourseCredits No. of hoursper week Total No. of teachinghours
3 Credits 4 hours 56 hours

PedagogyClassroomectures,tutorials, Groupdiscussion Seminar,Casestudies& fieldwork etc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto:
a) Understandhe nature,role, andimportanceof IMCin marketingstrategy
b) Understandeffectivedesignandimplementationof advertisingstrategies
c) Presentageneral understandingf content, structureandappealofadvertisements
d) Understancethicalchallengeselatedto responsibleadvertisingandbrandstrategy
management.
e) Evaluatehe effectivenes®of advertisingandagenciesole.

Syllabus: Hours

Module -1: Introduction to Integrated MarketingCommunication 10

Integrated marketing communication, AIDA Model, Setting goals and objectives, concept of DA(
in setting objectives, elements of IMC; Ethics in advertising, Social, Economic and Legal asf
advertising.

Module-2: Consumerand Media 14

How advertising works: perception, cognition, affect, association, persuasion, beha&gaagiating
feeling withbrands, Use of research in advertising planning;Advertisiadia - Industry structure,
functions, advantages and disadvantages of pfielevision, Radio, Internet, Outdoor; Concept |
media planning, media selection, Media Scheduling strategy, setting media budgets.

Module-3: AdvertisingProgram 14

Planning and managing creative strategies; Creative approaches; Building Advertising Prol
Message, Theme, Advertising appeals; Advertising layout: htmwv design and produce
advertisements; Advertising Budgetnature and methods of advertising appropriation. Art ¢
copywriting and Guidelinefor copywriting; Copywriting for print, Audio, TV and outdoor media.

Module -4: Other Elementsof IMG SalesPromotion, PR,EventsandExperiences 10
and Word of Mouth

Consumer and trade sales promotion, application of sales promotion in different dontasingy
public relations in image buildingPlanning and executing events, event managemevital
marketing, building organic word of mouth communication.

Module-5: MeasuringAdvertising Effectiveness 08

Measuring Advertising Effectivenesstages of evaluations and various types of testing andPost
testing. Advertising agenciesrole, importance, organizational structure, functions. Selectioh
agency and client agency relationship.
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SkillDevelopmentActivities:
a) Listout ethicalissuedn Advertisements.
b) Listout different modesof Advertisement.
¢) Write anote on guidelinesfor copywriting.
d) Listout typesof OutdoorAdvertisement.
¢) Statethe procesdn selectionof AdvertisementAgency.

Booksfor References:
1 AdvertisingPrinciplesand Practice,William Wells, John Burnett, SandraVoriarty, 6th ed.,
Pearson education, Inc.
1 Advertising and Promotion, G.Belch, Michael Belch, Keyoor Purani, 9thedition, Tata Mcgraw
Hill publication, ISBN: 97B25-9026850.
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Nameof the Program:Bachelorof Busines®dministration (BBA)
Human Resource Elective

CourseCode:HRM2
Nameof the Course Compensatiorand PerformanceManagement
COURSEREDITS NO.OFHOURSPBEREEK TOTAINO.OFTEACHINEOURS
3 CREDITS 4 HOURS 56 HOURS

PedagogyClassroomlectures, tutorials, Group discussion,Seminar,Casestudie&: field
work etc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto:
a) Understandhe conceptsof Compensationmanagement.

b) Describgob evaluationandits methods.

c) Evaluatehe different methodsof wages.

d) Describgerformancemanagementindmethodsof performancemanagement.
e) Preparationof Payroll.

SYLLABUS: HOURS

ModuleNo.1:Introduction to CompensatiorManagement 12

Compensation Definition - Classification Types- Wages, Salary, Benefits, DA, Consolidated F
Equitybased programs, Commission, Reward, Remuneration, Bonus, Short term andeioong
Incentives SocialSecurity RetirementPlan,PensionPlangrofit SharingPlan,StockBonusPlan,ESOP,
EmployeBenefits and EmployerCosts for ESOP.

Compensation ManagemeniMeaning, Dimensions,-B Concept in Compensation Managemer

Compensationas Retention Strategy, Compensationissues- Factors affecting Compensation
ManagementCompensatiorPolicies.

Module No. 2: JobEvaluation 06

Definition, Process Methods ¢ Non-Analyticalmethods ¢ Rankingmethods, Job grading method,
Analyticalmethod ¢ PointRankingmethod, Factor Comparisormethod. Factor EvaluationSystem
(FES}JsingFESo determine JobNorth, PositionEvaluationStatements.

ModuleNo.3:Wageand SalaryAdministration 12

Theories of Wages Wage Structure- Wage Fixationr Wage Payment Salary Administration.
Difference between Salary and Wag&asis for Compensation Fixatiddomponents of Wagedasic
Wages Overtime WagesDearness AllowanceBasis for calculatio- Time Rate Wages and Efficiend
Based Wageslincentive SchemesIndividual Bonus Schemes, Group Bonus Scheme=paration of
Pay Roll.

Module No.4: PerformanceManagement 14

Performance managemenDefinitions, Importance, Purpose, Principles and Dimensions. Empilq
Engagement and Performance management. Performance Appraisal methigaslitional methods

and Modern methods (All the methods to be discussed). Performance ippifaedback; Roles,

Types, Principles, Levels of Performance feedback. Ethics in Performance Appraisal.

Module No.5: TeamPerformanceManagement 12

Meaning of Teams,Importance of Team Performancein the Organization,Team Objectivesand
Individual Objectives, Types of Teagiroblemsolving teams,

Crossfunctional teams, Virtual teams. Factorsaffecting Teamperformance:Context, Composition,
ProcessStrategiedor effective TeamBuilding.
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SkillDevelopmentActivities:

B

Constructaquestionnairefor asalarysurveyof nurses.
Desigmaperformanceappraisatool usinganyModernPerformanceAppraisdlool
for an organization.

Preparea payrollwith imaginaryfigures.

Drawa chartshowingthe communicationprocess.
Draftacompensatiorpolicyfor an organization.

Booksfor References:

Josephl.Martocchio,StrategicCompensation3rd Edition,PearsorEducation
MichaelArmstrong&amp;HelenMurlis: HandBookof RewardManagement
Crust Publishing House.

Milkovich&amp;Newman,Compensation] ataMcGrawHill

Richard. Anderson CompensatiotManagemenin Knowledgeéasedworld 10th
edition, Pearson Education

ThomasP.PlanneryDavid.A.Hofrichter&amp;Paul .E.Platten:People,Performance
&amp; Pay Free Press.

AguinisHerman PerformanceManagement2ndEdition,2009PearsonEducatioMew
Delhi.

AzizA, PerformanceAppraisalAccountingand QuantitativeApproaches1993,Pointer.

BhatiaS.KPerformanceManagementConceptsPracticesand Strategiegor Organisatioruccess

2007, Deep &amp; Deep, New Delhi.
BDSinghCompensatio&amp; RewardMlanagementExceBooks

CardyR.L PerformanceManagementConceptsSkillsandExercisesl stEdition 2008,PHI,
New Delhi.

GoelDewkar PerformanceAppraisabndCompensatiotManagementAModern
Approach, 2 nd Edition, 2008, PHI, New Delhi.
SarmaA.M,PerformanceManagementSystem st Edition,2008,HimalayaPub,Mumbai.

Py
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Nameof the Program:Bachelorof BusinessAdministration (BBA)
DATA ANALYTICS

CourseCode:BDA2
Nameof the CourseMarketing Analytics

CourseCredits No.of hoursperweek Totalno. of teachinghours

3 Credits 4 hours 56 hours

PedagogyClassrooniectures,tutorials, GroupdiscussionSeminar,Casestudies&fieldwork
etc.,

CourseOutcomes:Onsuccessfutompletion,the studentwill demonstrate:
a) Understandhe importanceof marketinganalyticsfor the forward-lookingandsystematic
allocation of marketing resources
b)  Applymarketinganalyticsto developa predictivemarketingdashboardor the organisation.
c) Analysadataanddevelopinsightsto addressstrategicmarketingchallenges
d) Executehe modelson Predictionsand Classificationsn RSoftware.Knowhe
applications of analytics in marketing.

Syllabus: Hours

Module No. 1: Introduction to Marketing Analyticsand DataMining 10

Introduction to Marketing Analytics, Need of Marketing Analytics, Benefits of Marketing Analy
Data miningcDefinition, Classes of Data mining methad&rouping methods, Predictive modeling
methods, Linking methods to marketing applications. Procesgeifor Data mining, CRISP DM.

Module No. 2: Introductionto R 10

About R, Data types and Structures, Data coercion, Data preparation: Me8girtjng, Splitting,
Aggregating, Introduction to R Librarieslow to install and invoke, Introduction to R GrapBasic
R chartg; Different types of charts.

Module No.3: DescriptiveAnalytics 12

Exploratory Data Analysis using summary table and various charts to find the insligitg, and
dicing of the Customer data. Inferential Statisticstebt, ANOVA, GBiquare using marketing datg
and exploring relationship (Correlation).

ModuleNo.4:Predictionand ClassificatiorModelling usingR 12

Introduction to Prediction and Classification modelling, data splitting for training and testing purp
Prediction modelling: Predicting the sales using Moving Average Model and Regression Model(
and Multiple Regressionmodel), ClassificationmodellingCustomer churn using Binary logistic
regression and decision tree.

ModuleNo.5: Applicationof Analyticsin Marketing 12

AssociatiorRulesg Market BasketAnalysidor ProductBundlingand Promotion,
RFM (RecencyFrequencyMonetary) Analysis,CustomerSegmentationusing K- Means Cluster
Analysis, Key Driver Analysis using Regression Model.
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SkillDevelopmentActivities:

a)
b)
c)
d)
e)

Explainthe Processnodelfor DataMining.

Write the stepsin installingRsoftware.

Explairthe differencebetweenBinaryLogisticRegressioand DecisionTree.
Listout Publicdomaindatabase.

Listout applicationsof marketinganalytics.

Booksfor References:

T

MarketingAnalytics DataDrivenTechniquesvith MicrosoftRExcel@ublishedoyJohnwiley
& Sons, Inc

MarketingDataScienceThomasW. Miller Publishedy Pearson
MarketingMetrics,Neil TBendle PaulW. Farris PhillipE.PfeiferpublishedbyPearson
MarketingAnalyticsMike Grigsbypublishedby KoganPage.
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Nameof the Program::Bacheloof BusinesAdministration (BBA)
Logistics And Supply Chain Management Elective

CourseCode: BBASCM2
Nameof the Course: Logisticklanagement
CourseCredits No. of Hoursper Week Total No. of TeachingHours

3 Credits 4 Hrs. 56 Hrs.

Pedagogy: Classroom lectures, Case studies, Tutorial Classes, Group discussions, Seminar& fiel
etc.,

CourseOutcomes:Onsuccessfutompletionof the course the studentswill be ableto:
a.Understandhe role of logisticsin SupplyChainManagement
b.Comprehend the various elements of logistics management
c.Analysehe functionallyandutility of inventory,warehousingpackagingandmaterialhandling
d.Understand the various aspects of transportation management
e.Roleof the governmentin enhancinghe logisticsefficiency.

Syllabus: Hours

ModuleNo.1:Introduction to Logisticsmanagement 10

Meaning, Importance and Typesladgistics, Players in Logistics; Logistics managerianing,
Elements of Logistics Management, Benefits of Logistics Managemegistics Interface with
20KSNJ FdzyOQadAz2ylf | NSlFIaz aS@OSNIwQa 2F [ 23A

ModuleNo.2: Inventory Managementin Logisticsand SCM 10

Inventory functionality- Geographical specialization, Decoupling, Balancing demand and su
buffer uncertainties; Types of inventorinventoryexpectations Planning inventorywhen and
how much EOQ) Managing uncertainty fill rate estimations, Inventory management policies
Methodsof inventorycontrol -Conceptf collaborativeinventoryreplenishmentMRP DRPJIT,
JIT 1l, Kanban.

Module No. 3: TransportationManagement 14

Transport structure Rail, Road, Water, Aiand Pipeline, Intemodal - (Performance
characteristicandsuitabilityof eachmode); Suppliersof transport service Singlemodecarriers,
specialized carriers, Intenodal transportation (TOFC, COFC), Containership;olNerating
intermediaries.

Transport OperationPlanning Equipment scheduling,yard management,load planning, routing
and advancedshipment notification, movementadministration, consolidation,negotiation, control
of transport management, audit and claim administration, logistics integratidransport
documentation Delivery Order, Dock receipt, Bill of Lading, Freight Bill, Sea waybill (SW®&g
Airway Bill (AWB/&WB), shipping guarantee, packing note or list, consignment n@&&ipping
Manifest; Documentation proces3.ransport pricing methods FOB, Delivery pricing, Promotiong
pricing, Menu pricingPricing issues

Module No. 4: Warehousing | 10

Warehousing Meaning, importanceand benefits of warehousing, warehouse operations,
Warehouse ownership arrangemenPrivate, public, contract, network development
Warehouse decisionsSite section, Design, Product mix analysis, expansion, matanaling,
layout, sizing, WMS (concept only).
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Module No. 5: Packaging@nd Material Handling: 12

Packaging:Meaning, importance and functions of Packaging; Types of packagergefits of
modular packaging, Packaging for material handling efficiepegduct design, unitization and
communication

Material handling: - Material handling systemanechanized, sermautomated, automated and
information directed (meaning and types of material handling under each system)

Special handling consideratiorefulfilment, environmental concerns, regulatory environmer
and returns processing.

SkillDevelopmentActivities:

AR

Discussnythree logisticalactivitiesandtheir meritsand demerits.

Identify andlist out the variousinventorycontrol techniques useth Organisations.
Listout someof the traditional andmodernpackagingnaterialsused or goods
Listout the varioustransportdocuments

Briefly analysethe featuresand suitability of Inter-modaltransportationin LM

ReferenceBooks:

|l

=

DonaldJ Bowersox,DavidJ Closs,& [ 2 3 AMadagetkentc The integrated SupplyChain
t NB OS & a ¢-Hill EaliibB2RAO &

JohnJ Coyle, Edward Bardiand CJohnLangley Jri ¢ Kn&nagementof Businesd ogistics A
adzLILX & / KF AYy LISNE LI®Esierh 3editon. ¢ K2 Yaz2y { 2dziK
VinodV Sophlle LogisticsManagement ThesupplyChainimperative, PearsorEducation
SunilChopra& PeterMeindl, SupplyChainManagement Strategy Planningand Operation,PHI

Dr. R.P. Mohanty & Dr. S.G. Deshmukh, Essentials of Supply Chain Management, Jaico Pu
House

D.K.Agarwal SupplyChainManagement Stategy CasesndBestPracticesCengage
David SimchiLevi, Philip Kamiusky, EdiBimchiLevi, Designing & Managing the Supply Chain,
McGraw Hill

Donald. J. Bowersox& Donald.J. Closs,LogisticalManagemeniThe integrated SupplyChain
Process, TATA Mearaw Hill

RahulV Altekar,SupplyChainManagementg Conceptsand CasesPHI
SridharaBhat,SupplyChainManagementHPH
Milind M Oka,SupplyChainManagementEverestrublishingHouse
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Nameof the Program:Bachelorof BusinessAdministration (BBA)Course

Code: BBA 6.6 (A) Vocational
Nameof the Course GOODRNDSERVICHEH3\X

CourseCredits No. of Hoursper Week TotalNo. of TeachingHours

4 Credits 4 Hrs. 56 Hrs.

PedagogyClassroomgecture, Casestudies, Tutorial ClassesGroupdiscussion,Semina field
work etc.,

CourseOutcomes:Onsuccessfutompletionof the course the & (i dzR ®ilf hie abfe to
a) Comprehendhe conceptsof Goodsand Servicesax.
b) Understandhe fundamentalsof GST.
€) Analysehe GSTProceduresn the Business.
d) Knowthe GSTAssessmend@ndits computation.

Syllabus: Hours

Module No. 1: Introduction to GST 10

Introduction-Meaning and Definition of GST, Objectives, Features, Advantages and Disadvantq
GST, Taxes subsumed under GST, Structure of GST (Dual Mx@&8I), SGST and IGST. GST Co
Composition, Powers and Functions. CGST Act;Eeature andmportant definitions.

Module No. 2: GSTRegistrationand TaxableEvent | 10

Registrationunder GSTprovision and process.Amendmentand cancellationof registration,
Taxableevent -Supplyof goodsand servicesMeaning, Scopeand types composite supply,
Mixed supply.Determinationof time andplaceof supplyof goodsand servicesLevyand collectionof
tax. Listof exemptedgoodsandservices Problems.

Module No. 3: Input TaxCredit | 12

Input Tax CreditEligible and Ineligible Input Tax Credit; Apportionments of Credit and Blocked Crg¢
Tax Credit in respect of Capital Goods; Recovery of Excess Tax Credit; AvailabilityCoedigxn
special circumstances;Transferof Input tax, ReverseCharge Mechanism,tax invoice,
Problemson input tax credit.

Module No. 4: GSTAssessment | 12

Tax Invoice, Credit and Debit Notes, Returns, Audit in GST, Assessmertssaément, Summary,
and Scrutiny. Special Provisions. Taxability -@foEhmerce, AntiProfiteering, Avoidance of dual
control issues in filing of returns, monthly collection gats, GST Council meetings.

Module No. 5: Valuationsof Goodsand ServicedJnder GST | 12

Introduction to Valuation under GST, Meaning and Types of Consideration: a) Consideration re
through money b) Consideration not received in money c) Consideration received fully in m
valuation rules for supply of goods and services:

1) General Valuation Rules; 2) Special Valuation Rules; Other cases for valuation of supply, in
services, imported goods, valuation for discount. Transaction Value: Meaning and condition
transaction value, inclusive transaction value, and exatudiscount excluded from transactioralue.
Problems on GST.
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SkillDevelopmentsActivities:
a) Prepareataxinvoiceunderthe GSTAct.
b) Write the procedurefor registrationunder GST.
c) Prepareachartshowingratesof GST.
d) Computetaxablevalueandtaxliability with imaginaryfiguresunder CGSTSGSandIGST.
e) Listout the exemptedGoodsandServicesinder GST.

Booksfor Reference:

1 V.S.DateyGoodsand Serviced axes;Taxman.

1 SathpalPulianaM. A.Maniyar,Glimpseof Goodsand ServiceT ax,Karnatakd_awJournal
Publications, Bangalore.

1 Pullaniand Maniyar,Goodsand ServiceTax,Publishedby LawJournal Bangalore.

1 H.CMehrotraandV.P.Agarwal Goodsand Serviced ax.

1 H.CMehotraandS.P Goyal,Goodsand Serviced ax.

1 GhousiaKhatoon,C.M.NaveenKumarandS.N Venkatesh(oodsand Serviced ax,Himalaya
Publishing House, Bangalore.

1 R.GSahaS.KPodderand ShruthiPrabhakarFundamental®f GSTand CustomsAct, Himalaya
Publishing House.
1 G.B.BaligarGoodsand Serviced ax,AshokPrakashantubli.

Paged0 of 42



Nameof the Program:Bachelorof BusinessAdministration (BBA)
Course Code: BBA 6.6 (B) Vocational
Nameof the CourseEventManagement

CourseCredits

No. of Hoursper Week

TotalNo. of TeachingHours

4 Credits

4 Hrs

56 Hrs

PedagogyClassroomsecture, Casestudies, Tutorial ClassesGroupdiscussion,

Seminar & fieldwork etc.,

CourseOutcomes:Onsuccessfutompletion of the course the & U dzR il lie Ab@ to

a) Understandhe significanceof variousevents

b) Demonstratethe ability to organizethe event.

c) Demonstratethe ability to conductthe event.

d) Preparethe budgetrequirefor conductinganevent.

e) 5.Learnthe planningandexecutingof corporateevents.

Syllabus: Hours

Module No.1: Introduction to EventManagement 12

Event Meaning Why Event ManagemenAnalysis of Event, Scope of Event, Decision Maksent
Manager Technical StafEstablishing of Policies & ProceduDeveloping Record Keeping Systems.

Module No. 2: EventManagementPlanningand Procedure \ 10

Establishing of Policies & Procedures, Steps in Planning the event, Principles of Event Managen
Permissions and Licenses from Government and Local Authorities.

Module No. 3: Conductof an Event. | 12

Preparing a Planning Schedule, Steps in Organizing an event, Assigning Responsibility, Event S
Security, Conducting the Eve@hecklist (Pre, during and post event check list), Communicat
channels of communications for different types of eten

Module No. 4: Budgetingand Reporting \ 10

Preparationof EventBudgetltemsof expenditurefor variousevents,managinghe eventbudget.
Reporting of eventorganizing the event report, steps in preparing the event report.

Module No.5: CORPORATEVENTS | 12

Planning of Corporate Event, Job Responsibility of Corporate Events Organizer, Arrange
Budgeting, Safety of Guests and Participants, Creating Blue Print, Need for Entertainment in Cor
Events.
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SkillDevelopmentActivities:

1. Preparationof EventPlanfor a Wedding.

2. PreparingBudgetfor conductof Nationallevel sportsmeet of acollege.
3. Preparationof EventChecH.istfor CollegeDayCelebrations

4. Preparationof Budgetfor Conductingnter collegiatefest.

5. Prepareabriefreportof ad i dzR Seyhitnaic@nductedin your college.

Booksfor Reference:

T

= =4 =4 4 -4 48 -2 -9

EventEntertainmentand Production¢ Author: Mark SondermCSEPublisherWiley& SonsJnc.
ISBN: 8471-263060

AnneStepheng EventManagement

SpeciaEventProduction¢ DougMatthews¢ ISBND78-0-7506-8523-8

TheCompleteGuideto successfuEventPlanning; ShannorKilkenny
HumanResourceManagementfor Eventsg LynnVander Wagen(Author)
SuccessfureamManagementPaperbacky, NickHayed(Author)

EventManagement& PublicRelationdy SavitaMohan ¢ EnkayPublishingHouse
EventManagement& PublicRelationBy SwarupK.Goyalc AdhyayarPublisherg 2009
Principleof EventManagementg ShrikantS.,SkywardPublisher.
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Progrim Semester A\
Name

Course Title Cyber Security(Theory)

Course Code: | SEC-5 No. of Credits 03
Contact hours | 30Hrs Duration of SEA/Exam 0lhrs
Ili;)ar:rl::tlve E A 25 Summative Assessment Marks 25

Course Outcomes(COs):After the successful completion of the course, the student will be able to:

COI1 | After completion of this course, students would be able to understand the concept of

Cyber security and issues and challenges associated with it.

CO2 | Students, at the end of this course, should be able to understand the cyber crimes, their
nature, legal remedies and as to how report the crimes through available platforms and

procedures.

CO3 | On completion of this course, students should be able to appreciate various privacy and
security concerns on online Social media and understand the reporting procedure of
inappropriate content, underlying legal aspects and best practices for the use of Social

media platforms.

Contents

30Hrs

Module-I. Introduction to Cyber security: Defining Cyberspace and Overview of
Computer and Web-technology, Architecture of cyberspace, Communication and web
technology, Internet, World wide web, Advent of internet, Internet infrastructure for data
transfer and governance, Internet society, Regulation of cyberspace, Concept ofcyber
security, Issues and challenges of cyber security.

10

Module-II .Cyber crime and Cyber law:Classification of cyber crimes, Common cyber
crimes- cyber crime targeting computers and mobiles, cyber crime against women and
children, financial frauds, social engineering attacks, malware and ransomware attacks
zero day and zero click attacks, Cybercriminals modus-operandi, Reporting of cybei
crimes, Remedial and mitigation measures, Legal perspective of cyber crime, IT Act 2000
and its amendments, Cyber crime and offences, Organisations dealing with Cyber crime
and Cyber security in India, Case studies.

10

Module I1L Social Media Overview and Security: Introduction to Social networks. Types
of Social media, Social media platforms, Social media monitoring, Hashtag, Viral content
Social media marketing, Social media privacy, Challenges, opportunities and pitfalls in
online social network, Security issues related to social media, Flagging and reporting off
inappropriate content, Laws regarding posting of inappropriate content, Best practices for
the use of Social media, Case studies.

10

Course Articulation Matrix: Mapping of Course Outcomes (COs) with Program Outcomes

Course Out comes(COs) /Program Program Outcomes (POs)

Outcomes (POs) 1 2| 34|56 7,89 10| 11| 12| 13

14| 15

Quickly understand the given problem
and come up with the correct answer

Identify, construct and compute numerical
situations by work with numbers




Conceive and develop a methodology for
analyzing data and solving a problem.

Define, modify and apply critical thinking
to real time situations.

Pedagogy: Problem Solving

Formative Assessment for Theory

Assessment Occasion/type Marks
Internal Testl 30%
Assignment/Surprise Test 20%
Total 25Marks

Formative Assessment as per guidelines.

Text/References

1

Cyber Crime Impact in the New Millennium, by R. C Mishra , Auther Press. Edition 2010

Cyber Security Understanding Cyber Crimes, Computer Forensics and Legal Perspectives by Sumit
Belapure and Nina Godbole, Wiley India Pvt. Ltd. (First Edition, 2011)

w

Security in the Digital Age: Social Media Security Threats and Vulnerabilities by Henry A. Oliver,
Create Space Independent Publishing Platform. (Pearson , 13" November, 2001)

Cyber Laws: Intellectual Property & E-Commerce Security by Kumar K, Dominant Publishers.

Fundamentals of Network Security by E. Maiwald, McGraw Hill.

[« RO, I N

Network Security Bible, Eric Cole, Ronald Krutz, James W. Conley, 2nd Edition,

Wiley India Pvt. Ltd.




~

Name of the Program: Bachelor of Arts/ Science/ Commerce/ Business Administration/ Social
Works; Bachelor of Arts/ Science/ Commerce/ Business Administration/ Social Works (Hons. With
or without Research), and Bachelor of Performing Arts, Bachelor of Visual Arts, and Bachelor of
Hotel /Hospitality Management
Course Code: 5.6
Name of the Course: Employability Skills

Course Credits No. of Hours per Week Total No. of Teaching Hours

2 Credits 3 Hrs 45 Hrs

Pedagogy: Classroom lectures, Activities based learning, Practice Questions, Tutorial Classes, Group
discussions, Mock Tests, etc,

Course Outcomes: On successful completion of the course, the students will be able to
a) Develop systematic problem-solving abilities.
b) Enhance verbal and non-verbal reasoning skills.
¢) Improve numerical and analytical abilities.
d) Enhance English language and communication skills.

Syllabus: Hours

Module No.1: General Orientation on all Competitive Exams 3

Overview of Competitive Exams for Government Recruitment in India - Introduction, Eligibility
Criteria, Exam Pattern, Syllabus, and Resources.

Module No.2: Quantitative Aptitude 30

Number system, HCF &LCM, Ratio and Proportion, Averages, Ages, Percentages, Partnerships, Time,
Speed and Distance, Profit and Loss, Data Interpretation, Problems based on Simple interest, Compound
interest, Clocks, and Calendars.

Module No. 3: Verbal and Nonverbal Reasoning 6

Verbal Reasoning: Data analysis, Data sufficiency, Decision making, coding & decoding, Blood relations,
Puzzle tests, Direction sense test, Problems based on Venn Diagram/Syllogisms, Alphabet test,
Arithmetical reasoning, Input/Output, Series and Seating arrangements.

Non-Verbal Reasoning: Analogy, Water images, mirror images, embedded figures, Completion of
Pattern, Paper folding, Cubes & dice, Figure Formation & Analysis.

Module No. 4: English Language and Comprehension Solving 6

Vocabulary, English Grammar, Verbal Ability, Sentence Structure, Spot the Error, Fill in the Blanks,
Idioms & Phrases, Cloze Passages, and Comprehension Passages.

Skill Development Activities:

Various activity-based learning methods such as problem-solving exercises, case studies, role-playing,
debates, group discussions, mock tests, and assessments can be conducted, in addition to any other
relevant activities for the course to ensure effective learning.

Materials:
1. https://free.aicte-india.org/Quantitative-Aptitude-Basics.php
2. https://onlinecourses.nptel.ac.in/noc20 _hs19/preview
3. https://www.udemy.com/course/reasoning-verbal-non-verbal/

Note: Latest editions of books such as Quantitative Aptitude for Competitive Examinations, Modern




Approach to Verbal and Non-Verbal Reasoning, Quick Learning Objective General English by
R.S.Agarwal or Arihant Publications, and other renowned titles can be referred to enhance exam
preparation.




Political Science

CONSTITUTION OF INDIA

Syllabus wef 2021-22

Ability Enhancement Compulsory Courses(AECC)
III Sem B.Com/BBA and IV Sem BA/B.SC/BCA/BHM/BSW
and other Courses

Course Title: CONSTITUTION OF INDIA

Total Contact Hours:24 Course Credits:2

No. of Teaching Hours/Week:2

Duration of ESA/Exam:1Hours

Formative Assessment Marks:20

Summative Assessment Marks:30+20=50

Course Objective:

The purpose of the course is to familiarize the students with the key elements of Indian
constitution. The course has been designed to cover the journey of the India from its emergence as
a Republic. This will enable the students to understand various political Institutions that are
operationalised under the Indian Constitution.

Learning Outcomes:

After completing this course students will be able to-

e Understand the philosophy of the Constitution and its structure.
e Measure the powers and functions of various offices under the Constitution.
e Appreciate the role of Constitution in a Democracy

Unit Contents of Course: 24Hours
Unit-1 Chapter- 1 Making of Indian Constitution : Constituent 8Hours
Assembly-Composition, Objectives, Preamble and Salient
features of the Indian Constitution.
Chapter-2 Fundamental Rights, Fundamental Duties, Directive
Principles.
Unit-II | Chapter-3 Union Government-President, Prime Minister and 8Hours

Council of Ministers

Chapter-4 State Government-Governor, Chief Minister and
Council of Ministers
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Unit- III | Chapter- 5 Judiciary-Supreme Court and High Court: 8Hours
Composition, Powers and Functions and Judicial Review.

Chapter-6  Electoral Process: Election Commission-
Composition, Powers and Functions, Electoral Reforms.

Exercise:
e Department can debate on the role of Constitution in the country’s development.
o Students can empirically evidence the effectiveness of concepts like—Freedom, Equality,
Justice, Rights and Duties by conducting surveys.
e Can hold special lectures on various provisions of Constitution like working of Election
Commission, Art 246, 356etc.

Kindly Note:

e The Ability enhancement compulsory courses (AECC) paper — “’Constitution of India’’ (a)
should be taught only by the Political Science/Law teachers. (b) This paper should be offered
in IIIrd semester for B.Com/BBA courses. In the IVth Semester, this paper should be offered
to BA/BSc/BFA/BCA/BHM/BSW and other all UG courses.

Suggested Readings:

1. DurgaDasBasu,IntroductiontotheConstitutionofIndia, Gurgaon; LexisNexis,(23rdedn.)
2018.
2. M.V.Pylee,India’sConstitution,NewDelhi;S.ChandPub.,(16thedn.) 2017.

3. J.N.Pandey,TheConstitutionalLawofIndia,Allahabad;CentralLawAgency,(55thedn.)
2018.
4. Constitution of India (Full Text), India.gov.in.,, National Portal of India,
https://www.india.gov.in/sites/upload_files/npi/files/coi_part full.pdf
5. KBMerunandan,BharatadaSamvidhanaOnduParichaya,Bangalore,MeraguPublications,
2015.

6. Be.05%.00.002%3eDTLPTIRFOF TI0BT0L3¢0, $TLOTFOBT, YRR 2020.
7. K. Sharma, IntroductiontotheConstitutionofIndia,PrenticeHallofIndia,NewDelhi,2002.

8. P.MBakshi, ConstitutionofIndia,UniversalLawPublishingHouse, NewDelhi, 1999.
9. D.C.Gupta,IndianGovernmentandPolitics, VikaspublishingHouse, NewDelhi, 1975.
10.S.N.Jha,IndianPoliticalSystem,:HistoricalDevelopments,GangaKaveriPublishingHouse,
Varanasi,2005.

11.Arora&Mukherji,FederalisminIndia,OriginandDevelopments, VikasPublishingHouse,New
Delhi, 1992.
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Pedagogy:

The course shall be taught through the Lecture, Tutorial, Interactive Sessions, Self-guided
Learning Materials, Open Educational Recourses (OER) as reference materials, Practical
Exercises, Assignments, Seminars, Group Discussions Field Visit and Week-end Counseling
Classes.

Formative Assessment

Assessment Occasion/type Weightage in Marks

AssessmentTest-1 5

Seminar/Group Discussion/Field Visit

AssessmentTest-2 5
Assignment 5
Total 20
Sd/-
Chairperson, BOS
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Skill Enhancement Course: SEC for B.Sc. & other Subject Students

Semester: III/IV

Course Title: Artificial lntélligence

Course Credits: 2

Total Contact Hours: 13 hours of theory and 26 hours of
practical

Duration of ESA: 01 Hour

Formative Assessment Marks: 20 marks

Summative Assessment Marks:
30 marks

Course Outcomes (COs):

At the end of the course, students will be able to:

* Appraise the theory of Artificial intelligence and list the significance of Al
* Discuss the various components that are involved in solving an Al problem.
o Illustrate the working of AI Algorithms in the given contrast,

* Analyze the various knowledge representation schemes, Reasoning and Learning

techniques of Al.

* Apply the Al concepts to build an expert system to solve the real-world problems.

Course Content (Artificial Intelligence)

Details of topic Duration
Course — 1 - AI-900 pathway consists of 5 courses and 2 reading material: 0S hours
Azure Al 1. Introduction to Al on Azure
Fundamentals ii. Use visual tools to create machine learning models with
(AI-900) Azure Machine Learning
iii. Explore computer vision in Microsoft Azure
iv. Explore natural language processing
v. Explore conversational Al
vi. Tune Model Hyperparameters - Azure Machine Learning
(Reading)
vii. Neural Network Regression: Module Reference - Azure
Machine Learning (Reading
Practical . Prepare the data 13 hours
2. Model the data
3. Visualize the data
4. Analyse the data
5. Deploy and maintain deliverables
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Course —2 - DA-100 pathway consists of 5 courses and 2 reading material: 08 hours
Data Analyst
Associate
(DA-100)

Get started with Microsoft data analytics

Prepare data for analysis

Model data in Power BI

Visualize data in Power Bl

Data analysis in Power BI

Manage workspaces and datasets in Power BI

Key Influencers Visualizations Tutorial - Power BI
Smart Narratives Tutorial - Power BI | Microsoft Docs

XS AR P

Practical

-

2. Describe fundamental principles of machine learning on
Azure

3. Describe features of computer vision workloads on Azure

4. Describe features of Natural Language Processing (NLP)
workloads on Azure

References to learning resources:
1. The learning resources made available for the course titled “Azure Al Fundamentals

(AI-900) and Data Analyst Associate (DA-100).” on Future Skills Prime Platform of
NASSCOM.

Pedagogy
Flipped classroom pedagogy is recommended for the delivery of this course.
For every class:

1.

All the faculty who takes this class should go for a Faculty Development Program on
these before starting the session.

2. Faculty needs to introduce this course to the students then students need to start
learning from Future Skills PRIME platform.

3. Faculty also needs to explain the course outcomes and needs of the course and why it
is needed for the students.

4. Then students need to start learning online after registering on the platform.

5. Classroom activities are designed around the topic of the session towards developing
better understanding, clearing doubts and discussions of high order thinking skills like
application, analysis, evaluation, and design.

6. Every theory class ends with announcement of exercise for practical activity of the
week.

Exercises:
Practical Exercises Weightage in marks
After each chapter students’ needs to No Weightage (But students need to

complete exercises based on the learning | complete it to move to next chapter) .
in Azure environment.

Dana 24 ~f 20

Describe Artificial Intelligence workloads and considerations | 13 hours




Assessment:

Formative Assessment

Assessment Occasion

Weightage in Marks

1. Summative Assessment: After completion of
both the courses, the student can optionally give
Assessment for each of the courses on F uture
Skills Prime platform. Students will have two
attempts and those who score at least 50% marks
per course will get certificate from NASSCOM-
MeitY.

This assessment may be given
50% weight in computing the
final grade of the students.

Page 25 of 30




Bengaluru City University

Course Title: Course Credits: 2

Financial Education and Investment

Awareness

Total Contact Hours: Duration of ESA: 90 Minutes

30 Hours of Theory and
15 Hours of Practical Sessions
Formative Assessment Marks: 20 Summative Assessment Marks: 30

Model Syllabus Authors:

NSE Academy and Karnataka State Higher Education
Council (through Model Curriculum

Committee for Commerce and Management)

Module 1: Foundations for Finance 10 hours

Introduction to Basic Concepts of Finance: Money and its need, Meaning and need for Financial Planning;
Life goals and financial goals of an individual; Format of a sample financial plan for a young adult.

Time value of Money: Meaning, need, Concepts of Compounding — Simple and compound interest and
Discounting- Present value of single cash inflow, series of cash inflow, annuity, perpetuity- problems.

Valuation Of Securities: Meaning, need for valuation of securities, Valuation of fixed income securities-
debentures and preference shares, valuation of equity shares, dividend capitalization approach, earnings
capitalization approach-problems.

Module 2: Investment Avenues ' 15 hours

Introduction to Investment: Meaning, Need, Essentials of investment, Investment and speculation, Basic
investment objectives, Diversification- Need for diversification,

Investment Avenues for a Common Investor: Bank deposits; Corporate Securities-Equity shares,
" Preference shares, debentures, bonds, company deposits; Post Office savings schemes, Government securities,
Real Estate, Gold and Bullion, Chit and Nidhi Companies, Life Insurance, Retirement and Pension Plans -
National Pension System, Atal Pension Yojana etc. (Features if all Investment Avenues with Income Tax
benefits); Risk and return relationship (Theory only).

Stock Markets: Primary Market and Secondary Market, StockExchanges, Stock Exchange Operations — Trading
and Settlement, DEMAT Account, Depository and Depository Participants; Investor Protection.
Module 3: Mutual Funds 5 Hours

Mutual Funds: Meaning and Features of Mutual Funds, History of Mutual Funds in India, Benefits, and
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drawbacks of investment in mutual fund; Major Fund Houses in India and Types of Mutual Fund Schemes and
plans; SIP, STP, SWP of mutual fund; Net Asset Value- simple problems.
Practical Lab Hours: 15 hours

Module 1: Foundations for Finance Lab exercises 5 Hours

o Spreadsheet Modelling:
o [IF Function

e SUM Function

¢ AVERAGE Function

o INDEX, MATCH and VLOOKUP Function
¢ RANK Function

¢ SUM PRODUCT Function

¢ MAX & MIN Function

e PRESENT VALUE Functions

e FUTURE VALUE Functions

e ANNUITY Functions

e PERPETUITY Functions

o Statistical Functions in Excel- through data analysis

e Preparation of Financial Plan

Module 2: Investment Avenues Lab exercises S Hours
¢ Group Presentations on Investment Avenues- (Advantages, Suitability and Limitations)

o Demonstration of Stock Trading
¢ Demonstration of Technical Analysis and Exercises (NSE ~-TAME)
e Spreadsheet Modelling for calculating Stock Returns and risk.

Module 3: Mutual Funds Lab exercises 5 Hours

o Identification of Fund Houses in India, Schemes and Plansof each Mutual Fund House
(www.amfiindia.in , www.valueresearchonline.com)

e  Exercises on Calculation of Net Asset Value

e  Demonstration of Mutual Fund Fact Sheet

Question Paper Pattern

1. Internal Assessment — 20 marks (practical lab-based assignments with Lab records)
2. End Semester Exam — 30 marks

Originally given by HEC and NSE
Section A: 4 out of 5 questions (2 marks each) 4 X 2 =8 Marks

Section B: 2 out of 3 questions (6 marks each) 2 X 6 =12 Marks
Section C: (Compulsory): Analysis of One Case (or) Two Case-lets 1 X 10 =10 Marks






